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“I trust Mueller’s products. More
important, I trust Mueller’s people.”

At Mueller, we’re proud of the high-quality steel buildings
we manufacture. But we’re even prouder of the excellent reputation we’ve

developed with our customers. Ask any Mueller customer about their experiences

with us, and you’re likely to hear about trust-worthy sales-

people, excellent products and quick response. We’re

not satisfied until you are. Call us today, or drop

by one of our 27 locations across the Southwest.

www.MuellerInc.com
online color selector

877-2-MUELLER
(877-268-3553)
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With Cooperatives,
You’ve Got a Friend
By Sheryl Smith-Rodgers
Photos by Wyatt McSpadden

Let us count the ways electric
cooperatives do more than merely
provide electricity—they con-
tribute to community events, 
promote energy efficiency, support
local charities, encourage economic
development, provide educational
opportunities and assist other 
co-ops in times of need. 

Sweethearts of 
the Gridiron
By Clay Coppedge
Photos by O. Rufus Lovett

The high-kicking Kilgore
Rangerettes were the world’s first
women’s dance-drill team.
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Little Fridge, 
Big Bill
Size doesn’t always matter
when it comes to saving
electricity. Those mini-refrig-
erators of about 2 cubic feet
are perfect for your office or
dorm room and may save

you space and
money up-front,
but they’re sur-
prisingly inefficient
when it comes to
conserving electric-
ity. “The most effi-
cient compact

refrigerator we
recently tested

consumes
about 280

kilowatt-
hours per year,

compared with
roughly 390 kilo-

watt-hours for an energy-
efficient 18-cubic-foot
top-freezer refrigerator. That
means the mini-fridge offers
only about one-tenth of the
storage space but uses
almost 72 percent of the
energy the full-size model
consumes,” says Consumer
Reports magazine. 

letters

We want to hear from our readers. Send
letters to: Editor, Texas Co-op Power, 1122
Colorado, 24th Floor, Austin, TX 78701, or 
e-mail us at letters@texas-ec.org. Please in-
clude the name of your town and electric co-
op. Letters may be edited for clarity and length
and will be printed as space allows. Read addi-
tional letters at www.texascooppower.com.

P O W E R T A L K
BROKEN CFL? DON’T CALL 911

Compact fluorescent lamps (CFLs) are selling like hot-
cakes, but not all users are comfortable with them yet.
According to the Austin-American Statesman, some
are calling 911 for cleanup help from the fire depart-
ment if they break a bulb. The message from fire
authorities and the Environmental Protection Agency
(EPA) is to take care but don’t call for outside help. 

Better to leave the fire
department for respond-
ing to emergencies. 

CFL bulbs contain 1.4
to 4 milligrams of mer-
cury, about the amount
that would cover the tip of
a ballpoint pen. It would
take 125 CFLs to equal
the amount of mercury
manufacturers used in old

thermometers. To put this
in community perspective,
CFLs—which consume 75
percent less energy than a

conventional bulb—actually prevent mercury pollution
overall. The electricity used by one CFL is responsible
for 2.5 milligrams of mercury emissions from a coal-
burning generation plant over five years of use.
Powering a conventional bulb over that span releases 
10 milligrams of mercury, according to the EPA. In
addition, a CFL lasts up to six times longer than a con-
ventional bulb and adds less waste heat to your home.

The Austin Fire Department says:
≠ If a bulb is broken, air out the room where the

break occurred for about 15 minutes and then place the
broken pieces in a jar with a metal lid or in a plastic
bag that can be sealed. Burned-out or broken bulbs can
be returned to The Home Depot or other agencies and
businesses with disposal facilities.

≠ Don’t vacuum the broken pieces.
≠ Clothes that come in contact with bulb fragments

should be thrown away.

TSD STORY ON TARGET
On behalf of the Texas Asso- 
ciation of the Deaf, I would like
to compliment you for publish-
ing “Texas School for the Deaf:
Building Bridges” in the
October 2008 issue. What
makes the write-up very
unique, though not surprising,
is the fact that Nick Wilhite
found his cultural identity in
less than two years while he
struggled most of his educa-
tional life. His self-esteem shot
through the roof while he made
a name for himself at TSD.

Unlike most articles I have
read in the past, your writer,
Camille Wheeler, did her home-
work. Not least, Will van
Overbeek did an excellent job
of complementing the feature
with dramatic photos while
doing justice to deaf culture.

STEVE C. BALDWIN, President
Texas Association of the Deaf

HEARTENING COOPERATION
ON CADDO LAKE
Thank you so much for your
November 2008 article on
Caddo Lake and the efforts
being made there and else-
where to eradicate invasive
giant salvinia. I found it most
informative and appreciate you
making us all aware of the
problem. I also found it heart-
ening that neighbors and com-
munities are working together. 

NANCY CORLEY
Parker

Editor’s note: Photographs for
“A Healing Journey” in the
December 2008 issue should
have been credited to John
Scheiber. 
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SMACK-DAB IN THE MIDDLE OF HISTORY
Staying at Comfort Common on High Street puts visitors at the center of Comfort’s his-
toric district, which has almost 100 structures built before 1900. The original two-story
hotel, built in 1880, no longer houses guests. The bottom floor has a gift shop. But there are
six places to stay on the landscaped
grounds behind the hotel. Two guest
rooms are in the 1894 building that
once served as the carriage house. The
other units are historic cabins and cot-
tages moved to the property.

Comfort was founded by freethink-
ing German immigrants. Peter Joseph
Ingenhuett built not only the pictur-
esque hotel, which has 20-inch-thick
walls, but also an opera house, livery,
saloon and mercantile business. The town is definitely worth a visit. Call (830) 995-3030.

—From Historic Hotels of Texas: A Traveler’s Guide, Texas A&M University Press, first edition, 2007

Texas Co-op Power (USPS 540-560) is pub-
lished monthly by Texas Electric Cooperatives
(TEC). Periodical Postage Paid at Austin, TX
and at additional offices. TEC is the statewide
association representing 74 electric coopera-
tives. Texas Co-op Power’s website is www 
.texascooppower.com. Call (512) 454-0311 or 
e-mail knorthcott@texas-ec.org.

Subscription price is $3.84 per year for individ-
ual members of subscribing cooperatives. If you
are not a member of a subscribing cooperative,
you can purchase an annual subscription at the
nonmember rate of $7.50. Individual copies and
back issues are available for $3 each.

POSTMASTER: Send address changes to Texas
Co-op Power (USPS 540-560), 1122 Colorado,
24th Floor, Austin, TX 78701. Please enclose
label from this copy of Texas Co-op Power
showing old address and key numbers.

ADVERTISING: Advertisers interested in buying
display ad space in Texas Co-op Power and/or
in our 30 sister publications in other states,
contact Martin Bevins at (512) 486-6249.

Advertisements in Texas Co-op Power are paid
solicitations. The publisher neither endorses
nor guarantees in any manner any product or
company included in this publication. Product
satisfaction and delivery responsibility lie solely
with the advertiser. Direct questions or com-
ments about advertising to Martin
Bevins, Sales Director.

© Copyright 2009 Texas Electric Cooperatives,
Inc. Reproduction of this issue or any portion of
it is expressly prohibited without written per-
mission. Willie Wiredhand © Copyright 2009
National Rural Electric Cooperative Association.

Born in New York City to
vaudevillian parents, Joan
Blondell had acting in her
blood. The winsome blue-eyed
blonde was discovered in
Hollywood by Al Jolson and
went on to star in Depression-
era film classics like “The
Public Enemy” and “Gold
Diggers of 1933.” However,
Blondell’s career was actually
launched in Texas, where she
moved as a teen. In 1926, at
age 20, she won the Miss
Dallas pageant. Big D-eal!

You laptop-toting travelers who
know the frustrations of finding a
power outlet on the road might be
interested in a gadget by Voltaic
Systems. The Voltaic Generator Bag
not only protects your laptop, but it
can also charge it using just the sun.
The integrated solar panels on the
bag, which runs $599 on the com-
pany’s website, www.voltaicsystems
.com, provide up to 17 watts of gener-
ating power, charging up the onboard
battery with enough juice to run your
computer for about 2 hours.

Unleash your inner cowboy during the 72nd annual
CHARRO DAYS FIESTA, an eight-day festival that cele-
brates the U.S. and Mexican cultures of Brownsville and its
sister city Matamoros, Tamaulipas, Mexico.

The fiesta, first held in 1938, is set to run February 22
through March 1 in the border town of Brownsville, Texas’
southernmost city. The celebration is named in honor of the
charro, which means dashing Mexican gentleman cowboy
or dashing Mexican horseman. 

Organizers expect more than 200,000 people to soak up
a plethora of sights and sounds, including street dances,
mariachi music, ballet folklórico performances by elemen-
tary students and three parades. The Grand International
Parade, scheduled for February 28, starts in Brownsville
and ends in Matamoros.

Hear the traditional Mexican grito, a celebratory cry,
ring out in the streets and fill your eyes with the dazzling
colors of traditional costumes from Mexican states.

For more information, call (956) 542-4245 or go to
www.charrodaysfiesta.com.
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‘People helping people—that’s been the cooperative way from the start.’
Ray Beavers

board chairman of Texas Electric Cooperatives
CEO/general manager of United Cooperative Services

friend.
BY  S H E R Y L  S M I T H - R O D G E R S  •  P H O T O S  BY  W YAT T  M c S PA D D E N

Sarah Dross shows off the blue ribbon she received at SpiritHorse Therapeutic Center. The CoServ Charitable Foundation contributes to SpiritHorse.

With cooperatives, you’ve got a 
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As soon as their car pulls up at SpiritHorse Therapeutic
Center in Corinth, Sarah Dross throws open the door and
runs all the way to the stable. “She doesn’t even wait for me,”
says her mother, Maite Brown. For most 6-year-olds, such
exuberance spills out daily. In Sarah’s case, it’s a miracle. 

Diagnosed with mild to moderate autism, Sarah spoke lit-
tle as a toddler and showed next to no emotion. Then three
years ago, Brown enrolled her in classes at SpiritHorse,
which provides free therapeutic horseback riding services to
more than 450 children and adults in North Texas. 

“When Sarah said, ‘Walk on’ for the first time to her horse,
that made us all so happy!” Brown recalls. “Because of
SpiritHorse, my daughter has grown more confident in her abil-
ities to accomplish tasks, and her vocabulary has grown, too.”

She adds, “The horses are so transforming for all the chil-
dren. I’m so glad they’re there!”

Private contributions and public grants—such as three
totaling $25,925 given by the COSERV CHARITABLE

FOUNDATION—enable kids like Sarah to learn, have fun and
experience miracles at SpiritHorse. CoServ, a Corinth-based
cooperative, “is an exemplary organization,” says SpiritHorse
program founder Charles Fletcher. “They set an example to
all corporations in giving back to the communities they serve.”

“People helping people—that’s been the cooperative way
from the start,” says Ray Beavers, board chairman of Texas
Electric Cooperatives and CEO/general manager of UNITED

COOPERATIVE SERVICES in Cleburne. Thanks to the first elec-
tric co-ops, power lines finally reached rural areas in the
1930s, dramatically improving lives. Today, 64 Texas electric
co-ops—ranging in size from 3,400 meters to more than
218,000 meters—do much more than provide at-cost elec-
tricity to members. “As integral members of their communi-
ties, co-ops and their employees reach out to others and
make a difference in countless ways,” Beavers says. 

There’s no way to cover all the ways electric cooperatives
are involved in their local communities. But the following sto-
ries show how co-ops touch the lives of the people they serve.

SAVING LIVES, STOPPING CRIMES
CO-OP EMPLOYEES BECOME THE EYES AND EARS OF THEIR COM-
munity. Linemen who travel highways and back roads to
reach work sites often are the first to render aid at accident
scenes and assist stranded motorists. Familiar with their
service areas, they’re quick to sense when something’s not
right at a remote house. For instance, in March 2008, an
alert equipment operator with PEDERNALES ELECTRIC

COOPERATIVE—part of the Rural Crime Watch Program—
helped authorities identify suspects who were later charged
with robbing an elderly man in his Buda home. The co-op
employee had noticed three young men walking toward the
house and notified authorities. 

That same month, volunteer firefighters and linemen
with DEEP EAST TEXAS ELECTRIC COOPERATIVE used a co-op
bucket truck to safely lift a couple from atop their car, which
had been swept off the road by raging floodwaters. “I thank
God they were there and that they came to our rescue,” says
Charles Sharpton of San Augustine.

In early January 2008, a 3-year-old boy wandered away
from his yard in Collingsworth County. Two linemen with
GREENBELT ELECTRIC COOPERATIVE joined the search and

found the child, surrounded by his three protective dogs, in
a pasture a quarter of a mile away from his home. “Co-op
employees carry keys, so we were able to open a gate and get
to the area,” says Sheriff Joe Stewart. 

UP WITH LOCAL ECONOMIES 
OFTEN AMONG THE LARGEST EMPLOYERS IN THEIR COMMUNITY,
co-ops inject millions of dollars into local economies through
their payrolls. Many, though, don’t stop there. For example,
COSERV and PEDERNALES ELECTRIC assist nonprofit and gov-
ernmental groups with grant-writing services. CoServ also
staffs a dedicated “business line” to make it easy for potential
new employers and developers to request electric services.
Such special services are frequently a factor in attracting
industry. 

To this day, cotton producers around El Campo still save
on freight costs, thanks to WHARTON COUNTY ELECTRIC

COOPERATIVE. In 1992, the Coastal Plains AgriBusiness
Incubator, founded by the electric co-op, loaned $100,000 to
the Farmers Cooperative of El Campo so members could
upgrade an existing cotton warehouse they’d bought. Having
their own meant they didn’t have to ship cotton to Corpus
Christi for temporary storage before final shipment to
Houston. “It was great when they offered to help us,” says
Jim Roppolo, general manager of the farmers’ co-op. 

YOUTH MATTERS
TEXAS ELECTRIC CO-OPS ENTHUSIASTICALLY SUPPORT PROGRAMS

that promote and educate youths of all ages. Most notably, co-
ops collectively give thousands of dollars worth of scholar-
ships every year to high school seniors and college students. 

Since 1965, young Texans have gotten firsthand looks at
the nation’s capital, thanks to the annual Government-in-

Paul Phillips, Wharton County Electric Cooperative member services man-
ager, and Theresa Strack, cotton warehouse manager at Farmers
Cooperative in El Campo, visit at the warehouse. An agribusiness incubator
founded by the electric cooperative loaned Farmers Co-op $100,000 for
warehouse improvements.
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Action Youth Tour. Sponsored by their co-ops, students spend
a week in Washington, D.C., visiting historical and govern-
mental sites. For many, the visit leaves a lasting impact.

“The trip exposed me to Congress and what all they do,”
recalls Bill Sarpalius, a 1968 Youth Tour participant hosted
by DEAF SMITH ELECTRIC COOPERATIVE. “It was a very patriotic
and moving trip for me.” Sarpalius went on to become a
Texas state senator and U.S. congressman. Today, he owns a
legislative consulting firm in Washington, D.C. 

COMANCHE ELECTRIC COOPERATIVE is one of dozens of Texas
co-ops that participate in the Shepperd System of Service
program, targeted at high school students. The one-day
forums teach leadership, ethics, problem solving, commu-
nity involvement and other skills. “The courses help our stu-
dents learn how to plan and follow through,” says Ronnie
Clifton, a teacher at Comanche High School. “It gives them
an awareness of what it takes to be a good leader, which we
need more of.”

In East Texas, nine electric co-ops (BOWIE-CASS, CHEROKEE

COUNTY, DEEP EAST TEXAS, HOUSTON COUNTY, JASPER-NEWTON,

PANOLA-HARRISON, RUSK COUNTY, UPSHUR-RURAL and WOOD

COUNTY) have sponsored their own high school program
since 1988. Held at Lon Morris College in Jacksonville, the
weeklong East Texas Rural Electric Youth Seminar hosts 125
sophomores and juniors who participate in leadership work-
shops and compete for scholarships. 

Other co-ops reach out to kids in their own ways. Every
year at Livingston High School, a line technician with SAM

HOUSTON ELECTRIC COOPERATIVE helps a physics teacher test
Galileo’s gravity experiment from 60 feet high in a bucket
truck. Students watch while the teacher and the lineman
drop objects—such as baseballs, stuffed animals and model-
ing clay—to study what hits the ground first. “It gives us the

opportunity to do something we’d never be able to do our-
selves,” says teacher Paul McLendon. “Without their bucket
truck, we’d just have to talk about it.”

Every year, fourth-graders in Fayette County learn how
seeds germinate, where milk comes from, and other farming
basics when they attend Ag in the Classroom, put on by the
Fayette County Farm Bureau. For more than a decade, David
Lehmann, board president with FAYETTE ELECTRIC COOPERA-

TIVE, has spearheaded the project. The co-op also contributes
funds and small prizes, and the students get hands-on expe-
rience with animals such as armadillos and longhorns, thank
to volunteer Ralph Fisher of Ralph Fisher’s Photo Animals. 

TIME OUT FOR CIVICS
OUTSIDE THEIR JOBS, CO-OP EMPLOYEES WORK JUST AS HARD IN

their communities. They volunteer as Sunday school teachers,
Little League coaches, student mentors and firefighters. Many
serve on boards that direct school districts, chambers of com-
merce, economic development agencies, child advocacy cen-
ters and food banks. 

Take, for example, HILCO ELECTRIC COOPERATIVE. At this
single cooperative, Matt Fehnel, director of information
services and technology, leads the Itasca City Council as
mayor. Bob Wilson, director of special services, is a board
member with the city’s chamber of commerce. Both Fehnel
and Wilson, along with HILCO General Manager Debra
Cole, serve on the Itasca Board of Revitalization, which coor-
dinates citywide cleanups and recruits new businesses. 

What’s more, HILCO’s Assistant General Manager Lea
Sanders serves as president of the Hillsboro Lions Club.
Among its many charitable projects last fall, the club
donated six wheelchairs to the Hillsboro school district. “I’ve
been very blessed in my life, and I truly believe in the philos-
ophy of ‘pay it forward,’ ” Sanders says simply.

“Multiply this sense of service by 64 Texas electric cooper-
atives, and one gets an idea of the energy cooperative
employees pour into their communities,” says Darren
Schauer, TEC board vice chair and general manager/CEO of
GUADALUPE VALLEY ELECTRIC COOPERATIVE.

REACHING OUT TO OTHERS
IT’S IMPOSSIBLE TO LIST THE HUNDREDS OF NONPROFIT ORGANI-
zations supported by Texas co-ops. Every year, employee
contributions fund such entities as libraries, fire depart-
ments, chambers of commerce, senior citizens and youth
groups and emergency medical services. After hours, many
co-ops participate in Relay for Life, a major fundraiser for
the American Cancer Society. They also sponsor blood
drives, holiday toy drives and coat collections. 

Some co-ops and their members give through Operation
Round Up®, a tax-deductible program that rounds up elec-
tric bills to the nearest dollar and donates the money to local
charities. For example, the Brazos Valley Food Bank in Bryan
received $12,000 from MID-SOUTH SYNERGY. The Operation
Round Up gift largely supported the agency’s BackPack pro-
gram, which discreetly returns backpacks (all refilled with
healthy foods) to 325 hungry kids every Friday. 

“Many of our children lack adequate nutrition, and the
only actual meal they receive is the one they get at school,”
says Drucessa Collins, dropout prevention specialist with the

Children get up close to a calf under the supervision of David Lehmann,
president of the board of directors of Fayette Electric Cooperative and
chair of the Ag in the Classroom program. 



Navasota school district. “This program helps wedge the gap
during that time away from school on the weekend.”

Last summer, needy folks in Seguin, Gonzales and La
Vernia received brand-new clothing, compliments of
GUADALUPE VALLEY ELECTRIC COOPERATIVE (GVEC). Local min-
isterial alliances coordinated the distributions, aided by
GVEC employees and community volunteers. In all, nearly
2,500 people received slacks, jeans and shirts as well as toi-
letries and shoes. Two events also included free lunches; the
other featured cookies, pastries and bottled water.

In June 2007, thieves in Frisco made off with a trailer
loaded with camping gear. At first, that meant no summer
camp for more than 60 Boy Scouts. That is, until the COSERV

CHARITABLE FOUNDATION issued an emergency grant of
$8,000 to Troop 216. 

“The Scouts had worked very hard for months, earning
the money to purchase the trailer and equipment,” recalls Joe
Koester, the troop’s committee chairman. “In one afternoon,
everything was gone. But CoServ helped us out tremen-
dously, and we were able to replace the trailer and most of
the equipment.”

UNIQUE AND SPECIAL
AT A LOCAL LIBRARY, SOMEONE WANTS AN EVENT BANNER

stretched across a busy street. Across town, VFW members
need help putting up a new flagpole, and parents with the
Little League have new lights ready to be installed at their
field. No problem. Texas electric co-ops gladly make time for
local “to-do” lists.

Some efforts, however, go beyond the call of duty. For
instance, a lineman with HOUSTON COUNTY ELECTRIC

COOPERATIVE borrowed a bucket truck one Saturday and vol-
unteered his time to help a congregation power wash its

church steeple.  
Last August in northeast Texas, crews with LAMAR

ELECTRIC COOPERATIVE erected an artificial eagle’s nest on the
Graff Ranch in Red River County. First, they set two utility
poles and firmly attached a wooden cross arm between them.
Then they lifted the 5-foot-wide nest—actually a metal bas-
ket intertwined with tree branches—onto the board.

“We couldn’t have accomplished it without them because
we don’t have that kind of equipment,” says ranch manager
Jeff Pennington. 

BEYOND CO-OP LINES ...
WHEN NEEDED, CO-OPS HELP FELLOW CO-OPS, NO MATTER THE

distance. The recovery efforts that follow a hurricane best
illustrate a long-held co-op principle, “Cooperation among
cooperatives.” Before a storm even makes landfall, many
Texas electric co-ops stand ready to deploy crews and equip-
ment to hard-hit areas as quickly as they can. After
Hurricane Katrina devastated Louisiana in 2005, personnel
from Texas co-ops slept in tents on-site as they worked
around the clock to restore power. 

Reaching far beyond state lines, one co-op has sent vol-
unteers overseas. Two foremen with WOOD COUNTY ELECTRIC

COOPERATIVE—a participant in the National Rural Electric
Cooperative Association’s International Programs—last
August visited an electric co-op in the Philippines, where
they delivered donated equipment, inspected fleet vehicles
and helped plan for future electrification projects. 

“People helping people—that will always be the coopera-
tive way,” Beavers says. 

Sheryl Smith-Rodgers, a member of Pedernales Electric
Cooperative, is a frequent contributor to Texas Co-op Power. 

Matt Fehnel, mayor of Itasca and director of information services and technology for HILCO Electric Cooperative, stands in front of the 1890s house he
and the City Council saved from demolition.
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Stress
Headaches
High Blood Pressure
Arthritis
Fibromyalgia

Joint Pain
Constipation
Back Pain
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Neuropathy

Passive exercise can help…

without stress or impact on the joints!

Restless Leg Syndrome
Poor Circulation
Insomnia
Sleep Apnea
Edema
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Are you unable to do aerobic type exercise such as  Running  Jumping 
 Swimming  Bicycling? If so, you should be using the Exerciser 2000 Elite™.

Don’t be fooled by cheap imitations
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Energize the body

Increase circulation throughout the body

Relaxation of the back muscles

Helps relieve stiffness from head to toe
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T he helping people feel better company

Use code C500 when
ordering by phone or 
website and receive a 
promotional price of 

$389.95 and
FREE shipping in the 

Continental United States. 

Do you have trouble 
getting down on the floor?

Call or visit our website for information 
about the Clark Exerciser Elite™ Table!

1-800-748-7172
www.clarkenterprises2000.compSave $100 on reconditioned units when available.

$464 95

Little did I know when I ordered the Exerciser 2000 Elite™ that it would prove valuable to my wife of 62 years. I got it for the stiffness in my legs and it works perfectly to get me loosened up after playing tennis in the morning. When I come home I immediately get on the Exerciser 2000 Elite™ for ten minutes and I feel great! My wife suffers from restless leg syndrome at night. Instead of walking the floor for a long period of time, she just gets on the Exerciser for ten minutes and the syndrome subsides. After wrestling with restless legs for a long time she is all smiles in the morning. Happy days are here again! Just thought you would like to know. —Dick P.

This is just a note to thank you for the rebate 
check. I am more grateful to you than ever – 
and I was already grateful because I am getting 
so much good out of my Exerciser 2000 Elite™,
far more than I expected. I am 76 years old, 
heavy, stiff with arthritis and a leukemic for the 
past nine years. Using your machine twice a day 
has made me feel ten years younger. I am far 
less stiff and my thinking is clearer. I also have a 
great deal more energy. When you say that your 
company is in the business of “helping people 
feel better”, it is no fib! —Kate B.

I had been spending my days just waiting when 
I saw your ad in Guideposts for the Exerciser 
2000 Elite™. I had edema of my left foot and 
leg, two bad falls and a fear of falling which 
made me inactive. I’m 97 years old. Could it 
really help me? My daughter encouraged me to 
try it. I did. It’s working! I feel alive again and 
have a new zest for life, thanks to you. —Grace R.
P.S. My daughter loves it too!

What people are saying about the Exerciser 2000 Elite™

90 Day No Risk 
Money Back 

Guarantee—You 
have nothing to 

lose. If you are not 
completely satisfied, 

you can return it 
for a full refund.

I have had pain in both of my knees since I had 
them replaced in 2000, 6 months apart. My 
husband purchased one of your Exerciser 2000 
Elite™ machines. I use it when I first get up in 
the morning and the last thing at night before 
I go to bed. I put two pillows under my knees 
for support and use the lowest speed for a few 
minutes. After a couple of days I worked up to 
a full 16 minute session. What a blessing! I have 
no pain, can walk better, keep my balance better 
and am so grateful, at 77, to lead a normal life 
again. I thank you so much. —Gwen S.

I want to tell you and everyone how much I like 

the Exerciser 2000 Elite™. I had such lower back 

pain that I could not stand it. I saw your ad in the 

American Legion magazine two years ago. At that 

time, I thought it wouldn’t help. But, I ordered 

one anyway. Up to the time I received the Exerciser 

2000 Elite™, I still had doubts if it would work. 

I was wrong. I have used it for four months now. 

Now I have very little back pain, am more regular, 

and I sleep much better thanks to the Exerciser 

2000 Elite™. I would not ever part with it. It is the 

greatest thing I ever bought. —Clifford C.

Price, terms and conditions subject to change without notice.



B
1 2 T E X A S C O - O P P O W E R F e b r u a r y  2 0 0 9

EFORE KILGORE HAD GUSSIE NELL

Davis and her Rangerettes, the
small East Texas town had Daisy
Bradford No. 3, the famous oil
well that opened up the legendary
East Texas oil field in 1930. 

The boom didn’t last long, however.
The wider world might not have ever
heard of Kilgore again except for the
fact that Davis showed up in Kilgore
about the same time that the oil boom
played itself out. Kilgore College
President B.E. Masters hired her to
form an on-campus organization that

would bring more women to the college
while at the same time keeping the
men in their seats at halftime of foot-
ball games, instead of sneaking off to
take a nip under the bleachers. By
forming the first group of Kilgore
Rangerettes (named to coincide with
the football team’s Ranger mascot),
Davis created the world’s first women’s
dance-drill team and also managed to
strike a lasting blow for Saturday sobri-
ety in East Texas. 

Since their debut at that first half-
time show on September 12, 1940, the

Kilgore Rangerettes have performed at
halftime of dozens of college football
bowl games and at the Macy’s
Thanksgiving Day Parade. They have
toured Venezuela, Romania and France
and performed in Hong Kong, Singa-
pore and Dublin. They were at the pres-
idential inaugurations of Dwight
Eisenhower and George W. Bush and
have graced dozens of magazine covers.
The Contemporary Arts Museum in
Houston spotlighted the Rangerettes as
a “living art form” in 1977. Pro Football
Hall of Fame member and sportscaster

SWEETHEARTS GRIDIRON
b y  C l ay  Co p p e d g e     Ph o t o s  b y  O.  Ru f u s  L o v e t t

A Rangerette lieutenant leads her sisters in a kneeling ‘V’ formation.

of the

B
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Red Grange dubbed them “sweethearts
of the nation’s gridirons.”

M
OST RECENTLY, THE RANGERETTES

are the subject of a book of pho-
tographs from the University of
Texas Press titled simply Kilgore
Rangerettes. The photographs
are by O. Rufus Lovett, a fine

arts photographer who has taught at
Kilgore College for more than 30 years.
He began photographing the ’Rettes in
1989, eventually compiling this collec-
tion to capture the unique artistry of
the group, along with the small-town
life lived by the 65 or so mostly teenage
girls who make up the team each year
at the two-year community college. 

What comes through in these photo-
graphs is that the Rangerettes have
changed little, if at all, in the past 69
years. They still have the same cos-
tume: a blouse, arm gauntlets, belt and
a short circular skirt done up in red,
white and blue along with white,
Western-style hats and white boots.
They still perform their trademark

“high kick” where they raise a leg high
enough to touch the brim of their hats.
Photographer Annie Leibovitz, who
features the Rangerettes in her book
Women, said later that after the team
had performed the kick, the drill team
captain told the Rangerettes to “wipe
the lipstick off your legs.” 

We can be sure that Gussie Nell
Davis—“Miss Davis” to generations of
Rangerettes and anybody else who
knew her—probably gave the same
instructions during her 39 years as the
group’s director. She was a no-non-
sense kind of woman, as demanding in
her own way as the saltiest football
coach. “By the time I was through with
(my girls), they were scared to death to
act like heathens,” she once said. 

Just as college football programs
produce professional athletes, the pro-
gram at Kilgore College has produced
some Dallas Cowboy cheerleaders.
Alice Lon, known to a generation of tel-
evision viewers as the Champagne
Lady on “The Lawrence Welk Show,”
was a Rangerette. But turning out

celebrities was never Miss Davis’ goal. 
“By the time a girl leaves here after

two years of long bus rides, hard work
and performances, she’s usually got
show business out of her system,” she
told Sports Illustrated in 1974. “She’s
ready to settle down. She’s dependable,
because anybody who’s not dependable
will not be in our line. She has good
habits. She knows she can be courteous
and a lady and still be herself. She has
what some people call old-fashioned
values. But she’s not worried about who
she is.”

Davis enrolled in what is now Texas
Woman’s University with thoughts of
becoming a concert pianist but changed
her major to physical education, gradu-
ating in 1927. At Greenville High School
in 1928, she drew on her combined love
of music, dance and athletics to create
the “Flaming Flashes,” the first “dance
and twirl” group. The Flaming Flashes
used wooden batons from a local furni-
ture maker along with various props,
drums and bugles to create dances and
marches. The Flaming Flashes were

Usually it’s the horses that do the high jumps, but here, a toy horse stands by as two drill team members practice their vaults in 1989.
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modeled after the first pep squads, which
featured girls in abbreviated military
attire and the occasional baton twirler. 

I
N KILGORE, MISS DAVIS PUT TOGETHER

something else altogether. The uni-
forms set them apart from the old
pep squads, and the high kick
caught everybody’s eye. This was
something different, and people

took notice. The Rangerettes kicked off
a drill team phenomenon that has seen
tens of thousands of high school and
college students join drill teams across
the state and nationally.

That includes the Apache Belles,
who hail from Tyler Junior College, also
in East Texas, and who have developed
a rivalry with the Rangerettes that is
the drill team equivalent of the
University of Texas and Texas A&M
University football teams’ rivalry. You
can start a lively discussion in either
East Texas town by saying that one drill
team is better than the other. 

As might be expected with a group
that has changed hardly at all in seven

decades, there has been some criticism.
A 1971 documentary film by Elliott
Erwitt titled “Beauty Knows No Pain”
(from the Rangerettes’ motto) gained
wide distribution, including a 1973
broadcast on the CBS news program
“60 Minutes.” Women’s rights advo-
cates were quick to criticize Miss Davis
and the Rangerettes as a troupe of sex-
ist, mindless “Barbie dolls” whose rou-
tines were entirely inappropriate for a
college curriculum. 

Miss Davis would have none of it.
She countered that the Rangerettes
were confident, disciplined, poised and
athletic and drew the kind of attention
usually reserved for male athletes. Over
time, the criticism has softened. Leibo-
vitz’s book was meant as a collection of
photographs featuring strong women,
and she clearly thought that any
woman who can touch the brim of her
hat with her boot has to have some
kind of physical strength (not to men-
tion some serious flexibility) going for
her. For a lot of us, the high kick the
Rangerettes perform is akin in diffi-

culty to slam dunking a basketball;
both are things that most of us will
never be able to do. 

Erwitt, in the foreword to Lovett’s
Kilgore Rangerettes, makes no mention
of any social issues that might or might
not be taken from his film. His loyalties
are clearly with the unique subculture
that is the Rangerettes. 

“I suspect that modernity or fashion
has not now changed, nor will it ever
change, the way of life of the Ranger-
ettes,” he writes. “Some Rangerette
graduates have had daughters, and per-
haps by now even granddaughters and
great-granddaughters follow in their
high-stepping footsteps. The tradition
will continue. When a tradition is
deeply rooted and special, it endures,
and no one dares mess with it.”

Kilgore Rangerettes can be ordered
from University of Texas Press through
www.utexas.edu/utpress or purchased
at many bookstores in Texas.

Clay Coppedge frequently writes his-
tory pieces for Texas Co-op Power.

The Rangerettes are best known for their high kick, which they perform here on a cold day in 1989 outside Macy’s Department Store in New York City.
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For people like me, who want a cell phone that’s easy to use. Over the years, 
cell phones have become smaller and smaller with so many complicated features.
They are harder to program and harder to use. But the Jitterbug® cell phone has 
simplified everything, so it’s not only easy to use, it’s easy to try. No crowded 
malls, no waiting in line, no confusing sales people, or complicated plans. 
Affordable and convenient cell phone service is only a toll-free phone call away.

The new Jitterbug® cell phone makes calling simple!
• Large, bright, easy to see display and buttons 
• Comes pre-programmed and ready to use right out of the box
• No contract required
• An operator is always available to help you, and will call you by name
• Push “Yes” to call directly from your personal phone list 
• Soft ear cushion and louder volume for better sound quality 
• Separate Volume Up/Down button on cover of phone
• Hearing aid compatible 
• Familiar dial tone confirms service (no other cell phone has this) 
• Service as low as $10 a month* 
• Access help wherever you go

Service as low as $10 a month and a friendly 30-day return policy**. If you’ve ever wanted the 
security and convenience of a cell phone, but never wanted the fancy features and minutes you don’t 
need… Jitterbug® is for you. Like me, you’ll soon be telling your friends about Jitterbug®. Call now.

Introducing the world’s simplest cell phone experience – with service as low as $10 a month*

It doesn’t play games, take pictures,
or give you the weather.

The Jitterbug® developed with Samsung®. 

It’s the cell phone that’s changing all the rules.

brought to you by

IMPORTANT CONSUMER INFORMATION: Subject to Customer Agreement, select calling plans, and credit approval. Other charges and restrictions may apply. Screen images
simulated. Coverage and service not available everywhere. Copyright © GreatCall, Inc. Jitterbug and GreatCall are trademarks of GreatCall, Inc. Samsung is a registered trademark of
Samsung Electronics America, Inc and its related entities. *Not including government taxes, assessment surcharges, and set-up fee. **Applies to phone and monthly service charges only,
provided call time usage is less than 30 minutes and phone is in like-new condition. Usage charges may apply. �All plans require the purchase of a Jitterbug phone. In addition, there
is a one time set up fee of $35. ��Jitterbug will work almost everywhere in the U.S. where cellular service is available from most of the major carriers.

Jitterbug® Cell Phone Item# BU-4722

Call now for our lowest price.
Please mention promotional code 37250.

1-888-812-9413
www.firststreetonline.com

Questions about Jitterbug?  Try our pre-recorded 

Jitterbug Toll-Free Hotline 1-888-779-5934

NEW
No

Contract

12-button Dial Phone 
available in 

Graphite and White.

Available in a simple
12-button Dial phone
and an even simpler
3-button OneTouch
phone for easy access 
to the operator, the
number of your 
choice, and 911.

888-
812-
9413
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For Office Locations & Brochures:

800-447-7436
ask for ext. 537

mortonbuildings.com

&StyleQuality
Style

Quality
F RO M  B A S I C  TO  B O L D

#3350/#146-0530

S A V E

Visit 

mortonbuildings.com

to learn about 

this year’s 

Building Value Days 

promotion.

Whether garages, hobby shops, horse
barns or all-purpose buildings, 

Morton Buildings can easily construct
a facility that is functional and 

accommodates your needs, basic to
bold, plain to fancy, small to large.

When your land is his future

We’re the answer.

Whatever your reason for buying rural land, Capital Farm Credit 
can finance it. And we also share our earnings — we’ve returned 
almost $200 million to our customers.

Invest in a place for your children. 
Preserve a piece of Texas.
Keep it in the family.

CapitalFarmCredit.com   877-944-5500

T E X A S ’  L A R G E S T  R U R A L  L E N D E R

F I N A N C I N G  F O R

Rural Land  Country Homes  Farms and Ranches 
Livestock and Equipment  Operating Capital

Part of the Farm Credit System
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The vast majority of electricity in the United 
States is generated at power plants that use a tra-

ditional fossil fuels, such as coal or natural gas, or by 
nuclear power. The remaining electricity is generated 
by hydro power or renewable resources such as wind 
or solar energy, which have been used to provide 
power for generations. 

Coal, natural gas and nuclear power plants use 
essentially the same processes as their early models, 
but technological improvements have made newer 
models more efficient, cleaner-burning and safer. 

Solar energy is now harnessed by high-tech pho-
tovoltaic cells integrated into building materials such 
as shingles, sky lights and even paint. The venerable 
windmills that dotted the American countryside for 
centuries have been replaced by enormous wind tur-
bines with three-blade, variable-pitch rotors that can 
each generate enough electricity to power hundreds 
of homes. 

The way in which electricity is delivered has 
changed very little in Bluebonnet’s 70 years. 
However, the way that utilities generally, and 
Bluebonnet specifically, manage their electric deliv-
ery systems has significantly improved.

After being generated, electricity is sent through 
transmission lines and along distribution lines to your 
homes, schools, businesses and churches. Bluebonnet 
serves nearly 80,000 meters over more than 11,000 
miles of distribution lines, all managed through one of 
the most sophisticated, technologically capable control 
centers of any utility in Texas. 

Six years ago, we made a commitment to upgrade 
every aspect of Bluebonnet’s electric delivery system. 
We started with new control center technology and 
SAP business software that would enable us to fully 
integrate a host of capabilities, improving our system’s 
reliability, enabling us to read meters automatically, 
reducing the duration of power outages, and cutting 
the time it takes to build new power lines. 

Today, all our meters are read automatically and 
more importantly, have full two-way communication 
between our control center and the meter at your 
home, farm or business. 

So, with a the click of a mouse and a few key-
strokes on a computer the system operators in our 

control center can communicate with any meter on 
our system to help determine the location of an out-
age; locate our service vehicles, know who is on that 
crew, what equipment they have, and the status of 
their current job; and efficiently dispatch the crew 
that is best equipped to restore power for any given 
outage. Where we once had to call crews on the radio 
and have them drive the line, literally with flash-
lights, we now know specifically which meters are 
without power. 

Those are just a few of the examples of how infor-
mation and technology has changed and improved 
how we manage Bluebonnet’s electric delivery sys-
tem. But the changes and improvements in our 
industry have just begun. The technological improve-
ments just over the horizon will increase the amount 
of information available and push it from the meter 
into our members’ homes and businesses. 

Believe it or not, very few utilities in Texas have 
full two-way communication with their meters and 
a full integration of meter and business information. 
Our focus now is on using this technology to further 
improve our service and to bring the technological 
revolution into your home. While technology has 
vastly improved from your meter back to the power 
plant, very little has changed from the meter to inside 
your home or business. 

Think of it this way, we can check our bank bal-
ances online and see exactly who we called, or who 
called our cell phones, and when and how long we 
talked to them. But our utility bills are still one of the 
biggest surprises we get each month. 

Our industry can do better. We should all strive 
to provide more timely and accurate information. 
Bluebonnet is on that trail. We are looking at the 
technology that would provide you that information. 
In the coming months we will talk more about where 
our industry is headed, the direction it should go, and 
what role we should play. 

B l u e B o n n e t  e l e c t r i c  c o o p e r a t i v e  e d i t i o n F e b r u a r y  2 0 0 9   t e x a s  c o - o p  p o w e r  1 7

Providing You the Power 
To Be Informed

Second Article in a Series

BY Mark rose
Bluebonnet General Manager/Ceo
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Enhancing Economic Development
Flencher carefully watches the region’s financial climate 

and economic outlook, in part because of his role at the bank 
and also his position as the president of the Burleson County 
Industrial Foundation, which works to enhance and expand 
the local economy. Flencher says despite the instability in the 
global economy and national banking industry, Texas continues 
to thrive, and people want to live in this region because of the 
climate and opportunities for jobs. 

Overall, Flencher enjoys working with organizations involved 
in solid business practices and substantial growth, which is why 
he began serving as a cooperative director in 1987.

“Bluebonnet has always had a great reputation of friendly 
people, dependable service and fair rates, and the more I learned 
about the co-op, the more I wanted to know,” Flencher said. “An 

added benefit was working with 
quality people and learning from 
Bluebonnet about how to better 
run our banking business.”

Professionally, Flencher 
knows you must seek growth 
with due diligence. 

“There are still opportunities 
for community banks, but we have 
to remain friendly, keep up with 
technology and grow in the right 
way for our staff and communi-
ties,” he said. “The same chal-
lenges exist for the co-op.”

Building on Experience 
Developments around Highway 

130 and in pockets of changing, 
urban demographics force the 
co-op to examine growth and its 
impact on all members. 

“We have to set goals and 
stay true to our core values, but 
if you’re not diverse enough and 

don’t offer the right kinds of technology, you can’t serve all ends 
of the spectrum,” Flencher said. “The two extremes must meet in 
the middle. You can’t be everything to everybody, but you must 
provide service to meet your consumers' and members' wants.”

Having watched the parallel successes of the bank and the 
co-op, Flencher has benefitted from observing past and current 
managers run the organizations.

“You meet good people in co-ops,” he said. “We’re making a 
difference, and in both businesses, we’re bringing in industries 
to benefit residential customers. We have some unique and 
exciting opportunities ahead.” 

Bluebonnet Vice Chairman Ben Flencher belongs to a 
community banking legacy initiated by his father, who 

worked at Somerville’s Citizens State Bank for 60 years. 
Ervin Flencher, Sr. began his financial career as a janitor and 
bought stock in the company. 

“When my dad started learning the ropes as a loan officer, 
the bank’s senior loan officer would listen in on his conver-
sations with clients and spit in a spittoon as a sign that he 
should go ahead and loan the money,” Flencher said. 

Eventually, Ervin rose to president and CEO. His name-
sake, Ben, who would go to the 
bank every day after school as a 
child to roll coins and file checks, 
officially began working for the 
bank in 8th grade. 

Creating Relationships
“All I ever knew was bank-

ing,” Flencher said. “I guess there 
never really was any doubt that 
this is what I was going to do.”

Flencher continued to work 
at the bank through college. He 
married his high school sweet-
heart 35 years ago, and by the 
time he graduated from Texas 
A&M University in 1974, with a 
degree in finance, the small bank 
had a balance sheet of $7 mil-
lion. He became bank president 
in 1981, and increased the busi-
ness’s footprint in the right areas. 

“We had a good run in part 
because we’re a relationship bank, 
and we don’t try to be something we’re not,” Flencher said. 
“We cater to our customers and try to meet all their banking 
needs. When we grow, we try to make it a better place for the 
local community.”

Through the bank, Flencher enjoys giving back to the com-
munity almost as much as he takes pleasure in spoiling his 
granddaughters or spending time hunting, fishing and all things 
sports related. And the family banking tradition continues with 
Flencher’s sister and two of his four sons, who work as a man-
ager and a senior loan officer.

The bank now has nearly $270 million in assets and oper-
ates six branches in small, local communities. 

MEET YOUR BOARD

Ervin B. "Ben" Flencher - Vice Chairman

By Jocelyn Sexton
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In October, the Bluebonnet Electric 
Cooperative Web site took on a 

fresh new look. Along with the style 
redesign came modifications to the 
Web site, which included a more 
user-friendly application.

The first step taken by 
Bluebonnet's Web Redesign 
Committee was to select a third-
party contractor to help create the 
new look and feel of the Web site.  
With the contractor’s help, the com-
mittee was able to choose useful 
elements from the current site and 
import them into the new site; also 
streamlining and cutting outdated 
content.  The new design allows 
members easier access to informa-
tion on their own instead of having 
to call Bluebonnet.

Several options to look forward 
to in coming months are “add-on” 
features that were specifically 
designed to educate members and 
their families and help them save 
energy and money. Additional 
features include modules, such as 
Kid’s Corner, and the Home Energy 
Suite, to name just two.

Kid’s Corner is an important 
addition to the Bluebonnet Web site 

because it is imperative to teach 
future generations the importance 
of conserving energy and being safe 
around electricity, as well as learn-
ing that there are new ways of gen-
erating electricity that could very 
well be among the tasks they will 
meet in their lifetimes. It is never 
too early to put a child’s mind to 
work on his future. 

Home Energy Suite offers an 
energy bill calculator, which allows 
members to estimate their yearly 
electric bill. Interactive House, 
another facet of the Home Energy 
Suite helps identify energy-hogging 
appliances or electronics and can 
help members compare different 
models to get the best energy and 
money savings when shopping for 
new appliances. Interactive House 
also offers safety tips and informa-
tion to help members keep their 
homes and families safe.

Each month, Bluebonnet is pro-
vided with a detailed report that 
allows evaluation of the Web site to 
determine which portions of the site 
members are utilizing, and which 
areas may still need improvement. 
This tool will help Bluebonnet 

achieve the goals of educating and 
informing members and providing 
them with member service options 
at their fingertips, 24/7, when it is 
most convenient for them.

Some of the aesthetic changes 
to the Web site are also new fea-
tures that make the site more user 
friendly. Members have easier 
access to information because there 
are more choices right on the home 
page. There are now Residential 
and Commercial sections linked to 
questions and options specific to 
each type of service. Questions are 
now easily researched with the help 
of a search engine, also located on 
the home page. While the look of 
the Web site has changed, members’ 
billing information is still being 
handled in the same safe and confi-
dential manner. 

The majority of the Bluebonnet 
Web site redesign is complete, 
however, the cooperative will con-
tinue to evaluate the content of the 
Web site, make updates, and work 
to add even more tools to allow 
easier and more efficient access 
and use for Bluebonnet members 
and the community.

myCOOPERATIVE
www.bluebonnetelectric.coop

By Mycha Harris
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The next time you flip 
on a light switch, think 

of Benjamin Franklin—not 
because of his investigations 
into electricity, but because 
without Franklin, Bluebonnet 
Electric Cooperative might not 
exist as it does today. Not only 
did innovator Franklin invent 
the first lightning rod through 
his well-known kite-flying-
in-an-electrical-storm experiment, but he also organized the 
first successful co-op in the United States: the Philadelphia 
Contributionship for the 
Insurance of Houses from 
Loss by Fire, our country’s old-
est continuing cooperative.

A cooperative, by defini-
tion, is a private, locally 
operated business organiza-
tion—owned by the people 
who use its products, services 
or supplies, and governed by 
a board of directors demo-
cratically elected by its mem-
ber-consumers.

“What makes electric 
cooperatives so good at what 
they do is their focus.  Co-ops 
work only for the benefit of 
their consumers, who also 
happen to be their owners,” 
said Mike Williams, Texas 
Electric Cooperatives, Inc. President and Chief Executive 
Officer. “Unlike investor-owned utilities, co-ops are not 
distracted by what Wall Street thinks, because their only 
concern is Main Street.

 “That means that cooper-
atives can concentrate on reli-
able service and the best price 
instead of making a profit 
for stockholders,” continued 
Williams. “And the icing on 
the cake is that if a co-op does 
happen to make a profit, then 
they typically just give it back 
to the folks who used the ser-
vice and own the system.  It’s 

a great business model that always puts the customer first.”
All cooperatives share their overall purpose and their prin-

ciples. All are created to meet 
the specific objectives of their 
members and are structured 
to adapt to their members’ 
changing needs. This is the big 
difference between coopera-
tives and other companies: 
co-ops have consumers, not 
capital, at their core.

“The main advantage is 
the co-op’s public ownership,” 
says Burleson County Judge 
Mike Sutherland. Bluebonnet 
has been Sutherland’s electric 
provider for about the past 20 
years at the judge’s lake house 
at Lake Woodrow. But his pri-
mary residence is in Caldwell, 
where the city-owned utility 
buys its power from Entergy.

“A co-op is based on public input,” Sutherland says. 
“The board and membership steer the organization in the 
direction they want it to go. I think it’s one of the best 
ways to run a utility.”

“A co-op is based on 
public input. The board 
and membership steer 
the organization in the 
direction they want it to 
go. I think it’s one of the 
best ways to run a utility.”

All About Co-Ops: 
It’s All About You

Cooperatives come in many shapes and sizes, but always put people first.

Bluebonnet Electric Cooperative is overseen by a ten-member board 
of directors, while a general manager/CEO leads the cooperative's 
day-to-day operations.

By Kristen Card, I&O Communications
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Indeed, all cooperatives agree to follow seven guiding 
principles:

Voluntary and open membership•  – Co-ops are voluntary 
organizations, open to all who are able to use their ser-
vices and willing to accept membership responsibilities, 
without discrimination;
Democratic member control•  – Co-ops are democratic 
organizations, controlled by members who elect the orga-
nization’s leadership and vote to decide key issues;
Members’ economic participation•  – Co-op members 
contribute equitably to and democratically control the 
organization’s capital;
Autonomy and independence•  – Co-ops are autonomous 
organizations controlled by members;
Education, training and information•  – Co-ops educate 
and train members, elected leadership, managers and 
employees, as well as inform the general public, in order 
to promote the organization’s development;
Cooperation among cooperatives•  – Co-ops work 
together through local, state, national, regional and inter-
national structure; and
Concern for community•  – Co-ops work to help improve 
the quality of life for their communities.
Cooperatives operate in a wide range of industries—from 

business cooperatives to arts and crafts co-ops, from child-
care and preschool co-ops to food or housing cooperatives. 
Some types of co-ops common to Central Texas include:

Agricultural cooperatives – Agricultural supply co-ops, 
like the Burleson County Co-op Store and those making up 
the Producers Cooperative Association in Bryan, buy large-
scale products such as seed, feed and fertilizers, in order to 
save members money.

Credit unions – Credit unions and other financial coop-
eratives, such as Farm Credit Bank of Texas, Austin Telco 
Federal Credit Union and Greater Texas Federal Credit 
Union, encourage savings and offer loans to members at the 
lowest possible cost.

Utility cooperatives – Utility co-ops, like Bluebonnet and 
the Central Texas Telephone Cooperative, provide utility ser-
vices such as electricity, telephone, water or cable television 
with member costs and benefits as the top priority.

Three types of electric utilities exist within the power 
industry: investor-owned utilities (IOUs), or private power 
companies; city-owned or municipally owned utilities 
(MOUs), or public power companies; and electric coopera-
tives. The defining differences between the three lie in their 
ownership, their purpose for operation and their leadership. 
An IOU is owned privately by stockholders and operated for 
profit, and its board of directors is selected by the investor-
owners. An MOU is owned by a city, operated as a not-for-
profit public service for its residents, and is governed by city 
council or a special policy board. Electric co-ops are owned 
and operated as not-for-profit by their member-customers, 
who also elect their boards of directors.

Electric cooperatives have been around for more than 70 
years, and today’s co-ops are models of consumer-centered, 
cost-effective, stable businesses. Nationally, 930 electric coop-
eratives serve 34 million people—more than 10 percent of the 
U.S. population, employ almost 60,000 people, and contribute 
more than $700 million a year in state and local taxes. 

Continued on page 22

At  top: Bluebonnet helps with the construction of a pier 
at Lake Somerville. Bluebonnet provides grants to groups 
such as the New Ulm VFD. The cooperative also supports 
educational programs such as the solar project at Manor 
ISD. Supporting the community is one of Bluebonnet's core 
Foundation Values, donating to groups such as the Brenham 
Little League reaches more than just the children.
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This past summer, Bluebonnet began offering 
members a Green Energy Rate. The Bluebonnet 
Green Energy Rate enables members agreeing to 

participate in the program, to demonstrate their com-
mitment to using renewable energy through their own 
financial support. By enrolling in the Green Energy 

Rate, members are offsetting the use of power produced by fossil fuel sources, replacing it with 
power produced by renewable energy sources.  

For every killowatt hour sold to Bluebonnet members participating in the Green Energy 
Rate, a Renewable Energy Credit (REC) is voluntarily retired through the Electric Reliability 
Council of Texas (ERCOT). Bluebonnet earns RECs based on wind generation purchased 
from the Lower Colorado River Authority’s (LCRA) Indian Mesa Wind Farm located in Pecos 
County, Texas. 

Members wishing to participate in Bluebonnet’s Green Energy Rate may sign up at any 
time. Once enrolled, the new Green Energy Rate will go into effect at the beginning of the 
member’s next billing cycle and will be applied to the entire monthly killowatt hour con-
sumption. The Bluebonnet Green Energy Rate is a half-cent more per killowatt hour ($.005) 
than the regular rate. For example, a Bluebonnet member who uses 1,000 killowatt hours of 
electricity per month will pay about $5 more for Green Energy. Each member’s bill may be 
more or less depending on their energy usage. Members earn capital credits on the extra dol-
lars spent on the Green Energy Rate. 

Participation in the Bluebonnet Green Energy Rate is completely voluntary, and members 
may decide at anytime, to discontinue participation and return to their regular electric rate. 
The change will go into effect the date of the request. There are no activation or termination 
fees associated with the Green Energy Rate.

For more information or to sign up for the Bluebonnet Green Energy Rate, members may 
contact a Member Service Representative at any Bluebonnet Member Service Center, by 
phone at (800)842-7708, by email at memberservices@bluebonnetelectric.coop, or online at 
www.bluebonnetelectric.coop.
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Continued from page 21
Electric co-ops work to improve members’ quality of life, 
first and foremost by providing stellar electric service. 
Organizations like Bluebonnet offer exceptional reliability, 
line repair and power restoration records, and continuously 
work to improve their service technology.

“The upgrades Bluebonnet has taken on, especially under 
[General Manager/CEO] Mark Rose, have greatly improved 
service without dramatically affecting cost,” notes Judge 
Sutherland. “Bluebonnet can now pinpoint power issues lit-
erally within minutes, and they’ve strategically placed their 
people within the region, so that whenever there are issues, 
they’re resolved quickly.”

Because electric cooperatives are locally owned and oper-
ated, they’re also deeply invested in their communities. 
Bluebonnet, for example, strongly supports local organiza-
tions like schools, sports teams and fire departments, funds 
scholarships for area students, and actively assists economic 
development endeavors.

“Bluebonnet has always been involved in helping us 
through its community development grants,” notes Judge 

Sutherland. “But now, they’re helping us with a serious effort 
to develop around Lake Somerville, which is almost 50 years 
old and has just never really developed. Bluebonnet under-
stands how we want to maintain the natural beauty of the 
lake, yet develop it to make it much more attractive, stimulat-
ing economic opportunities for all three counties–Burleson, 
Lee and Washington–bordering the lake.”

Helping advance the Lake Somerville Economic 
Development Corporation is just one way Bluebonnet 
Electric Cooperative is working to fulfill its responsibilities 
as a cooperative. By ensuring competitive rates, secure reli-
ability, democratic control and active involvement in com-
munities throughout its service area, Bluebonnet continues 
to place members at the heart of its business.

For more information about electric cooperatives, 
please visit the National Rural Electric Cooperatives 
Association at www.nreca.org, Texas Electric Cooperatives 
at www.texas-ec.org, or Bluebonnet Electric Cooperative at 
www.bluebonnetelectric.coop.
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During the first four decades of the twentieth century, rural residents of central Texas suffered from not 
having electricity. Private electric companies saw no profit from supplying this sparsely populated region. 

In the midst of the Great Depression, however, Franklin Roosevelt’s New Deal brought hope. With federal 
aid, the Lower Colorado River Authority (LCRA) built hydroelectric dams and created the Highland Lakes. 
Congressman Lyndon Johnson and others had a great passion for using LCRA’s electricity to ease the burdens 
of rural residents in his district. He worked with LCRA, the Rural Electrification Administration, and local 
enthusiasts to create two electric cooperatives surrounding Austin. On August 2, 1939, Bluebonnet (then, 
Lower Colorado River Electric Cooperative) received a state charter to provide electricity to residents east 
of Austin in Washington, Fayette, Austin, Lee, Bastrop, Travis, Williamson, Caldwell, Hayes, and Guadalupe 
counties. The incorporators were H.B. Armstrong (Travis Co.), Robert Bowers (Caldwell Co.), M.N. Ehlert 
(Washington Co.),  D.F. Kauffman (Bastrop Co.), C.A. McEarchern (Travis Co.), C.C. Perry (Lee Co.), J.P. 
Rochelle (Caldwell Co.), W.C. Schwarze (Washington Co.), and August F. Spacek (Lee Co.). 

In 1939…

70 Years                             of Service

Move over, red. Green is the new color of Valentine’s Day.

Saving energy and the environment is newly romantic, and retailers are set 
to help you prove it this February 14. Stores are stocking up with earth-friendly 
gifts. Still, it’s not about what you give, but how you celebrate, that can make 
your Valentine’s Day energy efficient.

Here are some tips for an energy-conscious lovefest:
 Save on gasoline and reduce emissions by staying home and 

cooking a meal for your sweetie on Valentine’s Day. 
 To save electricity and time, prepare your romantic dinner in 

a Crock-Pot. A slow-cooked meal makes a warm and delicious 
Valentine’s treat, and the smaller appliance uses less energy 
than an oven. 

 Experiment with dishes you can cook 
in the microwave or toaster oven.

 If you opt to use the stovetop, 
choose pans to fit the burners, 
keep the lids on and turn the 
burners off shortly before the food 
is finished cooking.

 Dim the lights and eat by candlelight. 
A light that’s dimmed by 75 percent will 
use about 20 percent less energy than one 
burning at full brightness. And it will last about 
four times longer.

 Give sustainable gifts, such as greeting cards printed 
on recycled paper or long-lasting potted plants rather 
than fresh-cut flowers. Also consider giving organic gifts.

It's Valentine's...
Are You Feeling Green?
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Bluebonnet ELECTRIC COOPERATIVE Market Square
area events

INDUSTRY KNIGHTS OF COLUMBUS 
Annual Fried Chicken Fundraiser, 
February 8, at the Fireman's Hall 
in Industry. Serving hand-breaded 
fried chicken, buttered noodles, with 
trimmings beginning at 11 am, with a 
free-will donation accepted for the meal.  
To-go plates available. There will be a 
cake/grocery walk, silent auction, live 
auction at 12:30 pm and raffle drawing 
after the auction. 

“LUCKY 7TH” ANNUAL CASINO NIGHT 
held February 27, at the American 
Legion Hall in Giddings. Sponsored by 
Combined Community Action, Inc. and 
the Giddings Evening Lions Club. This 
event will raise money for programs, 
scholarships and children’s camp. Doors 
open at 6 pm for a fish fry dinner, door 
prizes, gaming tables, silent auction and 
a grand prize drawing. Tickets are $25 
per person including the meal and drink. 
Must be 21 or older to purchase. Call 
(979)540-2980 for more information.

KNIGHTS OF COLUMBUS COUNCIL 6366 
of Caldwell Homecoming Festival, 
March 1. We invite all to join us at the 
SPJST Hall on Highway 36 South, for 
our Annual Homecoming Festival. BBQ 
brisket dinners, $7; live auction at 12:30 
pm. Raffle, silent auction and games for 
the whole family. 

BlueBonnet MarKet sQuare 
advertisinG scHedule

All Market Square ads should be sent 
to Bluebonnet at least two months in 
advance. Information can be emailed 
to: magazine@bluebonnetelectric.coop 
or mailed to:
Magazine
c/o Bluebonnet Electric Cooperative
P.O. Box 729, Bastrop, Texas 78602

We reserve the right to refuse any ads 
due to space limitations or questionable 
content. Ads must be resubmitted each 
month. Please indicate “For Sale,” “Free,” 
or “Wanted.”

BLUEBONNET LOCAL PAGES STAFF

area events and ad information 
for the april 2009 issue are due 

by February 15.

FISH FRY FRIDAYS. Knights of Columbus 
Council 6366 of Caldwell, will be serving 
fried fish dinners on the five Fridays of 
Lent: March 6, 13, 20, 27, and April 3. 
It's drive-thru only, 4:30-6:30 pm at 
St. Mary’s gym, 500 OSR. Watch for 
the sign on Highway 21 W at Harvey 
Street. Cost is $7 per dinner, includes 
trimmings. Proceeds will benefit the 
scholarship fund.

For rent

Editor / Barbara Turner
Editor/ Will Holford
Graphic Designer / Holly Orsag
Photographer / Sarah Beal
Writer / Mycha Harris

BUILDING GOOD 
CITIZENS 

FOR TEXAS
Justice—fair equitable 
behavior which is consistent 
with the laws and principles that 
govern a democratic society.

TRADITIONAL FIREPLACES SUCK 
HEATED AIR INTO THE CHIMNEY AND 
RELEASE IT OUTDOORS. RETIRE 
YOURS, CLOSE OFF THE DAMPER 
AND ADD AN ELECTRIC FIREPLACE 
INSERT, WHICH DOESN'T ADD MUCH 
HEAT TO A ROOM BUT LOOKS GOOD 
IN THE HEARTH.

ENERGY TIP 
SAVE ENERGY AND MONEY!

HEAD FOR THE HILLS BICYCLE RIDE, 
in Chappell Hill. The Rotary Club of 
Washington County will be holding 
it's 5th annual bike ride on March 28. 
It will be a fully supported ride with 
refreshments, restrooms, traffic control 
and support vehicles. Routes and lots of 
hills for all riders, 26, 43 and 62 miles. 
Go to www.wcrotaryclub.org to sign up 
online or print a mail-in form.

LABAHIA ANTIQUE SHOW AND SALE. 
March 28 through April 4, at 8 am at the 
LaBahia Hall, Burton. Hwy 237 (off 290). 
Free admission and parking.

Save the Date
May 12th

Providing You the 
Power to Choose

Each year, the Bluebonnet Annual Meeting allows cooperative members to get to know 
other members, ask questions, offer comments and the opportunity to vote for the directors 
they believe will lead Bluebonnet in the right direction.

This year, the 2009 Bluebonnet Electric Cooperative Annual Meeting is scheduled for 
Tuesday, May 12, 2009, at the Sons of Hermann Hall in Giddings.

Those members unable to attend should be sure to complete and return an official proxy 
voting form. Proxy voting provides Bluebonnet members within the entire service area equal 
opportunity to participate and gives members who cannot be at the Annual Meeting, a way 
for their vote to be counted. With proxy voting, members can authorize either the Bluebonnet 
Proxy Committee or another person to cast a vote in their place.

During the month of March, proxy voting forms will be mailed to every member and 
will also be attached to the cover of the April issue of the Texas Co-op Power magazine. In 
addition, all Bluebonnet Member Service Centers will have a supply of the proxy voting forms 
for the convenience of our members.

Participate in the 2009 Bluebonnet Electric Cooperative Annual Meeting and get to know 
your electric cooperative.

LARGE 1/1 HOME, on very quiet residential 
dead end lane in Cedar Creek, wooded, 
surrounded by open fields, clean and 
maintained, secluded, scenery, three 
miles off Hwy 71. $600+/mo, April 1. 
(512)332-0898 or jade6165@hotmail.com.
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There’s something about a silver dollar that makes it so
much more appealing than the plain old folding green stuff.
The chunky bucks shine with an aura of the Old West.
Holding one in my hand, I always feel an urge to plunk it
down on an antique bar and order up a shot of whiskey.

To James Marion “Silver Dollar Jim” West Jr. of Houston,
the eight-bit coin was much more than mere lucre. It was a
magic ticket, a powerful symbol of the land that bore his
name. The heir to fortunes in ranching, timber and other
resources greatly desired that his fellow Texans savor its
romantic allure.

Custom pockets sewn into Silver Dollar’s duds could hold
as many as 80 silver dollars. Jim used them as tips and gifts
of greeting wherever he went. When the spell was strongest,
the millionaire would grab a handful, fling ’em into a crowd
and watch folks scramble for the rolling dinero.

To the chagrin of Houston’s less imaginative elite of the
mid-20th century, Silver Dollar Jim liked to run around
Texas “looking like a deputy sheriff out of an old western
movie,” as James Aswell described him in a 1953 Collier’s
profile. An Associated Press reporter marveled at West’s
monogrammed cowboy boots, gold-handled sidearms in
jeweled holsters, ornate gold belt buckles and platinum col-
lar points. Aswell rated Jim’s headgear as “the 15-gallon
Texas economy size.” A treasured official Texas Rangers
badge, rarely bestowed upon private citizens, adorned Jim’s
chest. As the badge was too small for silver dollars, Jim cus-
tomized it with diamonds instead.

Guests at West’s Figure 2 Ranch near Eagle Pass could
belly up to the bar and play a slot machine rigged to pay off
every time. At his Madison County ranch in East Texas,
according to stories gathered by the late Texana specialist
Frank X. Tolbert, Silver Dollar Jim often kept neighbors
awake by blasting his country-western records all night long
from a tower fitted with powerful loudspeakers. A portable
sound system on a trailer allowed West to take his disc jockey
act on the road, rolling through Madisonville and North
Zulch at 4 a.m., serenading townsfolk with Hank Williams,
Hank Thompson and Hank Snow. For towns deprived of the
comforting sound of trains passing in the night, he played
records of railroad sound effects.

Next to silver dollars and country music, the millionaire
loved law enforcement. Though he resembled an Old West
lawman, Silver Dollar Jim was definitely 1950s high tech.
Wherever he was at any given moment—in his bedroom,
office or garages sheltering his dozens of customized auto-
mobiles—special radio and telephone units kept him
informed of the latest developments in Houston’s crime
scene. Detectives rode the all-night beat with Jim, monitor-
ing the streets in plush Cadillacs equipped with .28-gauge

sawed-off shotguns, .30-.30 rifles, Tommy guns and state-of-
the-art communications hardware.

With his reputation for passing the silver, Jim found him-
self constantly besieged with pleas for aid. One request that
he rewarded came from an 8-year-old Irish boy. The lad
wrote a letter asking for a cowboy outfit and addressed it to
“Any Millionaire, Houston.” The post office delivered the let-
ter to Silver Dollar Jim. Believing that no one should suffer
through life sans dude ranch duds, Jim shipped the boy a
complete Western ensemble. A photo of the little buckaroo
dressed for ridin’ the range occupied an honored spot among
the millionaire’s mementos.

Sam Griswold also received the Silver Dollar treatment as
a youngster. His parents were good friends with West’s nurse
and her husband. “I always thought he was kind of an hon-
orary Texas Ranger,” Griswold said. “Department of Public
Safety troopers brought him to our house in Dallas four
times, always late at night, and we kids would be roused from
our sleep to receive his greetings, a case of Snickers, and four
or five 19th-century silver dollars. We were impressed
beyond words and frozen in place.”

After Silver Dollar Jim died in 1957, Houstonians learned
that he kept an ace in the hole. Before his primary residence
in River Oaks was torn down, executors of his estate found
some $290,000, mostly in silver dollars with some stacks of
$2 bills mixed in, secreted in his cellar vaults. As Time mag-
azine remarked, “Jim West was no man to let himself get
caught in the embarrassing plight of having to hand out ordi-
nary $1 bills.”

A chapter on Silver Dollar Jim is included in Gene Fowler’s
Mavericks: A Gallery of Texas Characters (UT Press, 2008).

F O O T N O T E S  I N  T E X A S  H I S T O R Y

B Y  G E N E  F O W L E R

I L L U S T R A T I O N  B Y  C A R L  W I E N S

Silver Dollar Jim



Baking Up a Breakfast

R E C I P E  R O U N D U P

A P P L E - F I L L E D  T U R N O V E R S
1 1/2 pounds frozen puff pastry, thawed

1 egg
2 tablespoons cream or milk

1 1/2 cups Apple Filling
1 cup Apricot Glaze

Line a baking sheet with parchment paper. Roll out dough into 12x16-inch rectangle.
Dust dough and rolling pin with flour as needed to prevent dough from sticking. Cut
dough into 12 4-inch squares. Place squares on prepared baking sheet and let chill in
refrigerator until firm, about 10 minutes. Remove pan from refrigerator. Brush squares
with wash made by whisking together egg and cream or milk. Place 2 tablespoons of
Apple Filling in center of each and fold opposite corners together to form triangle.
Press edges firmly together to seal. Chill turnovers 10 minutes before baking.

Preheat oven to 425 degrees. Brush turnovers with egg wash. Cut slit in center of
each turnover to vent steam. Bake until golden brown, about 20 minutes. Transfer to

B Y  K E V I N  H A R G I S If any of you are like me, February—often cold and gray in
Texas—seems like the longest, not the shortest, month. This is the time of year I
like to curl up in my toasty bed for a couple of extra minutes of shut-eye.

One thing that can lure me from my flannel-sheeted cocoon on a gray, gloomy
day is the smell of breakfast. I like making breakfast in the oven in the winter
because it warms up not only the stomach, but the kitchen as well.

I’ll have to admit to a certain weakness for pastries. One delicious recipe I
found recently would be perfect served warm on a winter morning.  

The recipe for Apple-Filled Turnovers comes from the Culinary Institute of
America Cookbook (Lebhar-Friedman Books, 2008). The CIA, as it is known, is an
organization devoted to raising the bar for home cooks and professionals alike.

The book is filled with recipes both basic and exotic from chefs across the coun-
try. It also includes loads of advice and photos illustrating essentials that every-
one—from the most accomplished cook to a rank amateur—would find
educational.

P H O T O  B Y  R I C K  P A T R I C K

cooling racks and brush with Apricot
Glaze before they cool. Cool completely
before serving.

A P P L E  F I L L I N G
1/4 cup applejack or apple-flavored 

brandy
1/4 cup apple juice
3 tablespoons canola oil, divided
4 cups Granny Smith apples, peeled, 

cored and sliced
6 tablespoons sugar
3 tablespoons currants

1/4 teaspoon orange zest
1/2 teaspoon vanilla extract
1/4 teaspoon cinnamon
1/8 teaspoon nutmeg

Combine applejack or brandy and apple
juice in small bowl and set aside. Heat
sauté pan over medium-high heat and
add 1 tablespoon oil. Toss sliced apples
with sugar. Add about a third of sugared
apples and sauté until golden brown on
both sides, about 4 minutes. Transfer
apples to bowl. Add third of apple juice
mixture to pan and stir to loosen sugar
stuck in pan. Allow to simmer until
slightly reduced and thickened, about 30
seconds. Pour over sautéed apples. Sauté
remaining apples in two additional
batches as above. When adding final
batch of apple juice mixture to pan, stir
in remaining ingredients. Add mixture
to bowl and stir gently until currants are
evenly distributed.

Put filling in bowl set in ice bath and
cool, stirring occasionally. Once cooled,
it can be kept in covered container in
refrigerator for up to 5 days. Warm
slightly before using.

A P R I C O T  G L A Z E
3/4 cup apricot jam
3/4 cup water
3/4 cup corn syrup
1/3 cup brandy

Combine all in saucepan and bring to
boil over high heat, stirring until jam is
completely melted. Strain through wire-
mesh sieve into bowl. Allow to cool to
room temperature before using. This can
be kept up to 3 weeks in refrigerator.
Warm slightly before using.

Serving size: 1 turnover. Per serving: 260 calories, 
0.8 g protein, 6.2 g fat, 44.7 g carbohydrates, 0.8 g
fiber, 40 mg sodium, trace cholesterol.



C H E R R Y  B R E A K FA S T  S T R ATA
12 cups day-old Italian bread cubes 

(1/2-inch cubes)
1/2 teaspoon almond extract
8 ounces cream cheese

1/2 cup sugar, divided
1/2 cup dried cherries
1/2 cup chopped pecans
4 eggs

1 1/2 cups half-and-half
1 teaspoon ground cinnamon

Cherry Syrup
Preheat oven to 350 degrees. Put 8 cups
of bread cubes in greased 13x9x2-inch
baking dish. In mixing bowl, combine
extract, cream cheese and 1/4 cup sugar
and beat until smooth. Stir in cherries
and pecans. Spoon over bread. Top with
remaining bread. In bowl, whisk eggs,
half-and-half, cinnamon and remaining
sugar. Pour over bread. Bake, uncovered,
for 35-40 minutes or until browned. Let
stand 5 minutes and top with warm
Cherry Syrup before serving.

C H E R R Y  S Y R U P
1 can (14 1/2 ounces) sour cherries, 

undrained
1 cup sugar

3 tablespoons cornstarch
1 cup light corn syrup

1/2 teaspoon almond extract
Combine all ingredients but extract in
saucepan. Bring to boil, then reduce heat
and simmer, uncovered, for 15 minutes.
Remove from heat and stir in extract.

Serving size: 1 cup. Per serving: 792 calories, 19.5 g
protein, 18.7 g fat, 134 g carbohydrates, 5.7 g fiber,
901 mg sodium, 102 mg cholesterol.

HAZEL TURNER

San Bernard Electric Cooperative

‘ C O F F E E  D O G ’  A P R I C O T- W H I T E
C H O C O L AT E  S C O N E S

3 rounded cups white bread flour
3/4 cup sugar
4 teaspoons baking powder

1/2 teaspoon salt
1 stick margarine, chilled and diced
1 cup dried apricots, chopped

1/2 package (6 ounces) white chocolate 
chips

1 egg
3/4 cup half-and-half or heavy cream

Mix flour, sugar, baking powder and salt
in mixing bowl. Cut in margarine with
pastry knife. Add apricots and chocolate
chips. Break egg into bowl and add 1/2 cup
of cream. Using spoon, mix by hand 
and gradually add cream until mixture
resembles biscuit dough. Take care not
to get it too wet (you might not use all of
the cream). Knead dough into a ball in
bowl. Transfer ball to a lightly floured
surface, shape into smooth ball and flat-
ten slightly. Cut into eight wedges. Place
on nonstick cookie sheet, 1 to 2 inches
apart, and bake at 300 degrees in con-
vection oven (or 325 degrees in conven-
tional oven) for about 20 minutes. Do
not preheat oven. Cool on cookie sheet
or wire rack.

Serving size: 1 scone. Per serving: 450 calories, 9 g
protein, 11.2 g fat, 77.4 g carbohydrates, 2.2 g fiber,
447 mg sodium, 39 mg cholesterol.

GUY AND KERRI ROUSH

Bluebonnet Electric Cooperative

Note: The Roushes say these scones are
a bestseller at their coffee shop, Coffee Dog,
in Bastrop and are great warm out of the
oven.

B R E A K FA S T  P I E
1 pound pan sausage
1 can (10 ounces) tomatoes and green 

chilies
2 cups grated cheese, divided
4 eggs, beaten slightly
5 ounces evaporated milk
2 unbaked pie shells

Preheat oven to 375 degrees. Brown
sausage, add tomatoes and chilies. Mix
in 1 1/2 cups cheese and divide evenly into
pie shells. Mix eggs and milk and pour
evenly over sausage mixture; top with
remaining cheese. Bake for 40-45 min-
utes until center of each pie is set. Makes
16 servings.

Serving size: 1 slice. Per serving: 265 calories, 12 g
protein, 18.2 g fat, 9.5 g carbohydrates, 0.2 g fiber,
489 mg sodium, 94 mg cholesterol.

C I N N A M O N  B I S C U I T S
2 cups flour
3 teaspoons baking powder
1 teaspoon baking soda
1 teaspoon salt

6 tablespoons shortening
1 1/2 cups buttermilk

2 tablespoons cinnamon, divided
1 cup powdered sugar

About 2 tablespoons milk 
Preheat oven to 400 degrees. Mix flour,
baking powder, soda and salt. Cut in
shortening. Add buttermilk and mix
well. Sprinkle with half of cinnamon.
Fold lightly and sprinkle with remaining
cinnamon. Flatten dough to 1/2-inch
thick. Cut to desired size with knife or
biscuit cutter. Put in lightly greased bak-
ing pan and bake until lightly brown
(about 10 minutes). Mix powdered sugar
and milk together to glazing consistency
and pour over hot biscuits. Serves 12.

Serving size: 1 biscuit. Per serving: 195 calories, 3.4 g
protein, 7 g fat, 29 g carbohydrates, 1.2 g fiber, 448 mg
sodium, 6 mg cholesterol.

BERTHA CORLEY

Pedernales Electric Cooperative

H O M E  C O O K I N G

R E C I P E  C O N T E S T

June’s recipe contest topic is Tomatoes. The luscious summer fruits (or are they
vegetables?) lend themselves to versatile uses: Bake ’em, slice ’em, sauce ’em.
What’s your favorite recipe? The deadline is February 10.

Send recipes to Home Cooking, 1122 Colorado, 24th Floor, Austin, TX 78701. You may also fax them
to (512) 763-3408, e-mail them to recipes@texas-ec.org, or submit online at www.texascooppower
.com. Please include your name, address and phone number, as well as the name of your electric co-
op. The top winner will receive a copy of 60 Years of Home Cooking and a Texas-shaped trivet.
Runners-up will also receive a prize.

JANIE FITZGERALD Victoria Electric Cooperative
Prize-winning recipe: Breakfast Pie

In response to the call for Baked Breakfast dishes, we received many recipes for
sweet treats. There were also some delicious and savory recipes. Our tasters uni-
versally liked everything, making the judging difficult. But this simple egg dish,
with its hearty, spicy flavor, rose to the top.

1st
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LONESTARMARKET
v TOWN&COUNTRY

30 x 50 x 10 galvalume metal $7,800 
price includes 12' sliding door and

one entry door and 10 year warranty 

8 6 6 -7 5 7- 6 5 6 1

WC POLE BARNS
14 years experience

SIMPSON 
S T E E L  B U I L D I N G  C O M PA N Y
Serving the Industry for Over 25 Years!

NOT a “Round Top”!  •  NOT a “Pole Barn”!
100% All Steel!  •  Do It Yourself Kit!

1-800-203-2255
OVER 300 STANDARD SIZES

Fax 1-512-267-4329 FREE DELIVERY IN TEXAS!

WATER 
PROBLEMS ??

NO MORE
IRON!
�

NO MORE
HARDNESS!

NO MORE
SULFUR!

�
NO MORE

BACTERIA!
PROBLEMS SOLVED WITH

�NO SALT & NO CHEMICALS
FREE BROCHURE~1-800-392-8882

MONEY BACK GUARANTEE!
www.waterproblems.net

HIGH RATES
on Bank CDs
TEXAS TOLL-FREE 
1-800-359-4940
BLAKE MATTSON, CFP™

Signal Securities, Inc.
5400 Bosque, 4th Floor, Waco, TX 76710

“Serving Customers All Over Texas”

All CDs are insured to $250,000 per institution by the FDIC. All
CDs are subject to availability. Securities offered through Signal
Securities, Inc. Member FINRA/SIPC. 700 Throckmorton, 
Ft. Worth, TX 76102 (817)877-4256.

On your pond or lake, with or without roof.
All sizes—installation available.

45 YEARS’ EXPERIENCE

Call for Free Information • 1-800-310-1425
www.ellisonmarine.com • Ellison Marine, Franklin, TX.

FLOATING FISHING PIER
SPECIAL: 30 x50 x 10

INCLUDES ALL MATERIAL, CONSTRUCTION, DELIVERY

1-877-710-7297 8:00 to 5:00 Mon.–Fri.

CJ’S BARN BUILDERS

Galvalume metal put on with screws•One pre-hung door
One 10' or 12' sliding door •6 skylights, factory trusses

One-year warranty on labor and materials
Colors and other sizes available •Call us for a brochure

1-866-377-2289
Selling for Less at ESS for over 20 years!

U S E D  C O N TA I N E R S

Equipment
Storage
Service

Stilwell Construction
BARNS, SHOPS, GARAGES, SHEDS, STALLS, ETC.

1-866-211-8902
www.stilwell-const.com

America’s Oldest & Largest Rare Breed Hatchery.
Free Color Catalog. Over 140 varieties of Baby Chicks,
Bantams, Turkeys, Guineas, Peafowl, Game Birds, Waterfowl.
Also Eggs, Incubators, Books, Equipment and Medications.

Call 1-800-456-3280 (24 Hours A Day)
Murray McMurray Hatchery

C 122, Webster City, Iowa 50595-0458
Website: http://www.mcmurrayhatchery.com

NEED LAND CLEARED? 
Underbrush and up to 6" dia. trees 
reduced to mulch. Leaves no unsightly
piles, and mulch helps lessen erosion.
Roads-Ponds-Culverts-Site Work-Dozers-Backhoes
Visit our website for more info, or call for a Free Quote!
979-830-5440 www.dirtworksoftexas.com

512-422-7950 • www.brushshark.com

BRUSH SHARK
Skid Steer mounted shear.
1/2" to 6" diameter trees and brush.
Perfect for cedar, shin oak, persimmon, 
mesquite.

Mineral Wells, Texas
Independent Living  . . . . .$800
Assisted Living  . . . . . . .$1,650

Amenities:
• Errand Service • VA & CBA Assistance
• All Utilities • 3 Meals Daily
• Home Style Cooking • Free Telephone
• Medication Management • Basic Cable

PRIVATE ROOM

1-800-637-6078

Includes Concrete Foundation

www.TurnKeyMetalBuildings.com
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40’ x 50’ x10’ = $10,251.00
40’ x 60’ x 12’  =$12,348.00
50’ x 100’ x 12’ =$22,534.00
60’ x 80’ x 14’ = $22,964.00

100’ x 150’ x 14’ =$61,583.00 
ALL SIZES MINI-STORAGE!

1-800-509-4949
www.accessiblebuildings.com

3 designs & 11 colors to choose from!
Replace your vinyl skirting with STONECOTE.
1-830-833-2547
www.stonecote.com

MANUFACTURED HOME OR PIER & BEAM HOME
INSULATED CEMENT SKIRTING

Toll Free 1-888-320-7466

F a x :  9 4 0 - 4 8 4 - 6 7 4 6   e m a i l :  info@rhinobldg.com
W e b s i t e :  w w w. R H I N O B L D G . C O M

Prices F.O.B. Mfg. Plants; 
Seal Stamped Blue Prints; 
Easy Bolt Together Design.

Farm•Industrial •Commercial

VISIT

OUR

WEBSITE

PRICES INCLUDE COLOR SIDES & GALVALUME ROOF

VISIT

OUR

WEBSITE

(Local codes may affect prices)

Arena Special 
(roof & frame) 

100’ x 100’ x 14’...$42,955 

25 YEAR COLOR WARRANTY

Based In 
Texas

30’ x 50’ x 10’...............$9,395

40’ x 60’ x 12’...............$13,615

60’ x 100’ x 12’.............$26,788

80’ x 100’ x 14’.............$37,363

100’ x 150’ x 14’...........$72,949

RANDALL BURKEY COMPANY 800-531-1097

Poultry & Quail 
Chicks, Eggs, & Supplies

www.randallburkey.com     Boerne, TX

Free Catalog

30’ x 40’ x 10’  ........... $7,895

40’ x 60’ x 12’ ............ $13,987

60’ x 100’ x 14’ .......... $31,984

We are committed to providing the 
finest-quality steel buildings at the 

lowest possible price. 
Call for a FREE quote today!

1 . 8 0 0 . 6 4 3 . 5 5 5 5
www.heritagebuildings.com

www.bestbuywalkintubs.com

Now VA Approved

member Better Business Bureau

Showroom located at 
4053 Acton Hwy in Granbury, TX

... or we will come to you!

• Family-Owned, Texas-Built
• Lifetime guarantee against leaks*
• Fits any standard bathtub or

shower space
• Full installation available
• Great for circulation, arthritis,

stiff joints and relaxation
• Call for pricing and other details
• We do not believe in 

high-pressure sales tactics
888-825-2362

  Your Club, Church, School, Team or 

Youth Group will work directly with the 

manufacturer to make 40% profit. Your 

supporters receive a tremendous value on 

remarkable kitchen knives, utensils and 

gift sets (quick mixes, cookbooks, soy wax 

candles and stoneware too)!

  Rada Cutlery’s reputation for Made in 

the USA quality is well known. We have 

made and sold 100,000,000 items since 

1948! Our proven fund raising system 

guarantees your success.

Fund Raising

Request your FREE catalog and 
information packet:

1-800-311-9691
or www.RadaCutlery.com 

NOTE: Dept A09REM

Find out why our 
customers say that 
“Rada knives sell 

themselves!”

Includes Concrete Foundation

www.TurnKeyMetalBuildings.com
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1-888-664-8188
www.woodstove.com

Name____________________________________

Address________________________________

City/State/Zip_______________________________

F R E E  C O L O R  C A T A L O G

WOOD
or
GAS

• Soapstone holds twice as much heat as metal.
• The heat is steady, even and comfortable.
• Soapstone has a proven record of durability.
• It has beautiful color, texture and marbling.
• Variations in the stone make each stove unique.

5 Reasons 
Soapstone is Better!

Woodstock Soapstone Co., Inc.
66 Airpark Rd., Dept. 3307,  West Lebanon, NH 03784

Enjoy Radiant
Soapstone Warmth

“Building Solutions”
...with integrity!

“Building Solutions”
...with integrity!

Full Service Post-Frame Design & Construction Since 1992

No Money Down Licensed, Bonded & Fully Insured
All Major Credit Cards Accepted

FAX: 1-866-582-1400

E-mail: sales@nationalbarn.com

Serving 27 States and Over 10,000 Customers

1-800-582-BARN(2276)

Life is abundant. There is no shortage, except
in our own mind. An unlimited amount of
money awaits each of us using this Work
From Home System. You can decide to
become wealthy and enjoy abundance Now!
Or you can decide to do nothing and stay
exactly where you are right Now! 

We have implemented a system you and I
can work together – a system that shows you
step-by-step how to make money instantly
with your very own business! Best of all, you
can participate in this special Home Busi-
ness Training System program FREE.

We are interested in your desire to succeed.
If you are coachable, determined, willing to
learn a simple, proven home business sys-
tem, and are prepared to earn your success.

www.myhomebiztoday.com
Is there a more profitable future calling you?

Join us in an extraordinary journey.

This could be the next best decision
you’ve ever made.

We look forward to working with you soon!

Price includes material delivery, construction, 
1 pre-hung door, 1 sliding door, factory trusses 
that meet the new 90+ mph wind load require-
ment, 6 skylights and warranty on labor and 
materials.

Ask for our brochure. Prices may be higher 
south of College Station & west of Abilene.

30x50x10
GALVANIZED ENCLOSED

$6,29500

40x60x12
WITH 15X60 SHED

GALVANIZED

$11,79500

COLOR
AND OTHER SIZES 

AVAILABLE 

8:00 to 5:00 Mon. to Fri.
8:00 to 12:00 Sat. CST

1-800-766-5793
www.bcibarns.com

e-mail: barn@azalea.net

rrs TM

BARN BUILDERS

$8,45000 $15,15000

FUTURE STEEL BUILDINGS
Do-It-Yourself Steel Buildings

Ideal For:
• Recreational Use 
• Boat Storage 
• Bunkie 
• Equipment Storage
• Garage/Shop 
• PWC/Snowmobile

Call Toll Free 
Today for a

FREE!
INFORMATION PACKAGE

Our building consultants are ready to take your call1-800-668-5111 Ask 
for 
ext. 
91

• 30-year perforation warranty 
• Full technical support from start to finish
• Fully customized to meet your needs
• Factory-direct savings
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* Offer ends 2/28/2009. Subject to approved credit on John Deere Credit Installment Plan. Taxes, freight, set up and delivery charges could increase the monthly payment. Price and model 
availability vary by dealer. Price, payment, and financing subject to change without notice. †Example: based on a purchase of $22,998 with $0 down payment, monthly payment of $369 at 4.9% 
APR for 72 months. ^Example: based on a purchase of $19,998 with $0 down payment, monthly payment of $309 at 7.9% APR for 84 months. John Deere’s green and yellow color scheme, the 
leaping deer symbol and JOHN DEERE are trademarks of Deere & Company. HOU5x50201TCP-4C

Over 100 Customized Tractor Packages Available

www.tractorpackages.com

WE DELIVER NATIONWIDE
'

'

'

$19,998

$22,998

$309/mo*^

$369/mo*†

or

or
4WD models available for an additional 

        

FOR THE TOUGHEST JOBS ON PLANET EARTH.®

1-800-966-3458 WWW.GORILLATOUGH.COM
©
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OIL AND GAS
VALUES ARE

FALLING FAST!
We pay top dollar for 

your minerals, royalties 

and other interests. 

We do all the paperwork

quickly so you can get your

money fast and easy!

Contact Mark Beatty

(817) 237-5440
E M A I L

info@cobrapetroleum.com

W E B S I T E
www.cobrapetroleum.com

30X50X10 SPECIAL
Galvalume. Material, Delivery, and const.

Factory trusses and screws.

TOLL FREE 1-866-456-0959

MID – AMERICA
POLE BARN COMPANY

Includes Concrete Foundation

www.TurnKeyMetalBuildings.com



Urgent Health Update

Do you remember your first kiss but
not where you left your car keys?
You’re not alone. Millions are dis-

covering that as they age, their short term
memory and mental sharpness seem to be
slipping. The cause of these inconvenient
“gaps” in memory sits deep inside your
brain, among the billions of tiny nerve
connections. New brain cell growth starts
dropping after age 25, and then dramati-
cally after 50, starting a downward spiral
that can lead to everything from those
frustrating “senior moments” to even more
severe memory breakdowns.

Downward Memory Spiral is Reversible
Studies have shown that the efficiency of
brain cells declines after years of free radi-
cal damage and stress.  It was long believed
that as we got older, memory problems
were inevitable. But medical experts have
revealed that the downward memory spi-
ral is reversible. Compelling new research
shows that there’s a simple way to stimu-
late new brain cell growth that can boost
your memory, improve your focus and
restore your mind’s mental sharpness.  

Achieve Peak Brain Performance
Challenging mental games aren’t enough
to build a better brain. Your mind is the
most complex and demanding organ in
your body. It’s also a high-performance
supercomputer that requires the right
chemical “foods” to perform at its peak.

One of the brain’s most important nutri-
ents is choline. Choline is a substance in
our body that our brain desperately needs

to help manufacture new cells and
improve vital neurotransmitters (the basic
processes of thinking and memory). Until
now, it was believed that there was no way
to safely and naturally produce this
remarkable mental “superfuel.” But after
years of extensive research and testing,
microbiologists and brain researchers at
the University of North Carolina, in
England at Newcastle General Hospital,
and at the prestigious Weizmann Institute
of Science in Israel have developed a way
to help boost choline production. Their
breakthrough formula also helps stimulate
new brain cell growth, leading to a signifi-
cant improvement in memory, concentra-
tion and helps clear stubborn “brain fog.” 

Improve Memory and Focus 
Without a Prescription

This exciting breakthrough discovery is
now available in a once-a-day tablet called
Neurostin™ Complex-Memory Pill that is
available without a prescription to anyone
looking to sharpen their memory.
Neurostin™ contains a unique combina-
tion of antioxidants, botanicals and nutri-
ents to support critical processes for good
cognitive function. Its high concentration
of specific brain-boosting ingredients helps
improve the synthesis and transmission of
neurotransmitters necessary for improved
mental clarity. The Neurostin™ formula is
completely safe and contains no stimu-
lants, ephedra or caffeine. 

Protect Your Memory Now
Before It’s Too Late

Why wait until your lack of focus or forget-
fulness creates an unsafe situation? Today
it was your reading glasses, but tomorrow it
could be the stove. You forget a phone
number today, but tomorrow it could be
where you parked your car at the mall.

Just as important is the personal toll that a
fading memory can take on your family
and friends. Don’t you owe it to them and
your future to take your brain’s fitness as
seriously as you do your heart health? It
couldn’t be easier. In as little as 30 days you
can get back the mental sharpness and
focus you had when you were 20 years
younger! Act today and unlock your
mind’s true potential!   

WARNING: IS YOUR MEMORY FADING?
Breakthrough medical research reveals “forgotten
moments” may be caused by “brain starvation”
You may be able to avoid long-term
issues if you act before it’s too late.
Leading medical researchers reveal
discovery that triggers body’s own
production of mental “superfuel”
and may help reverse the damage
caused by stress and age.

These statements have not been evaluated by the FDA. This product is not intended to treat, diagnose, cure, mitigate or
prevent any disease. Return postage may be required. Neurostin is not endorsed, associated or affiliated in any way with
Newcastle Hospital, UNC, or the Weizmann Institute. www.NeurostinDirect.com

How Neurostin™ Works
• Provides the building blocks of nerve cell membranes to promote
optimal brain cell activity 
• Assists in the production of acetylcholine, a vital component for
improved mental performance 
• Helps relax blood vessels to increase blood flow for maximum
nutrient and oxygen delivery  
• Helps dispatch antioxidants which inhibit free radical oxidation of
nerve cell membranes

Are you starving your brain?
If you have experienced one or more of these
symptoms, you may benefit from Neurostin™.

� Do you forget names or dates?
� Do you sometimes get confused?
� Do you find it difficult to do more than 

one thing at a time?
� Do you often forget why you walked 

into certain rooms?
� Do you find it hard to concentrate?

Having Trouble 
Finding Neurostin?

The makers of Neurostin™ are so
confidentthat they want to offer
you a 30-Day Risk Free Trial, so
you can experience the
results firsthand. 

To get your supply
of Neurostin™ risk
free, for just a small
shipping and 
processing fee 
call 888-832-1516. 

Call 888-832-1516 Today
For Your 30 Day Risk-Free Trial
of Neurostin™ Complex-Memory

Mention Promotional Code 2NTP11A
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TALSO INCLUDES:
• Doctor visits
• Hospitalization*
• 24 hr. nurse hotline* 
• Eyeglasses
• Children’s braces
• Chiropractic and more

Designed for individuals 
and families.Finally,

Affordable
Healthcare!

• Medical
• Dental
• Vision
• Prescriptions

Entire Family 
Only

$59.93
• No restrictions on current health conditions 
No limitations on usage • No age restrictions

Leading The Way 
To Affordable Healthcare!

per month

CALL NOW!

1-800-557-1413
A non-insurance solution to healthcare

This program is not available in all states and is not insurance. Discounts are available only 
at participating providers and pharmacies. 30 day cancellation is available in certain states.

*The 24-Hour Nurse Hotline and Hospitalization are not available in all states.
AD20081007

Don’t delay – these historic coins WILL NEVER BE MINTED AGAIN!
To order, please mail coupon or visit us at LittletonCoin.com/specials

Each special quarter is minted for only 10 weeks,
then never again! The last 5 Statehood quarters
have now been released, so collectors are
snapping up the earlier issues of 1999-2008 in
preferred Uncirculated condition! Act now to get 
a prized complete Uncirculated set of all 50
Statehood quarters issued since 1999 – before it’s
too late – for the special low price of ONLY $19.95,
plus FREE Shipping! You’ll SAVE 74% off the

regular price, and get an Uncirculated 
5-coin set of 2004-2006 Westward Journey
nickels absolutely FREE!

You’ll also receive our fully illustrated
catalog, plus other fascinating selections from
our Free Examination Coins-on-Approval
Service, from which you may purchase any
or none of the coins – return balance in 15
days – with option to cancel at any time.

Uncirculated 5-Coin Set of
Westward Journey Nickels
minted from 2004-2006 – 
five different nickel designs!

Card No. Exp. Date_____/_____

Please send me the Complete Uncirculated
Set of 1999-2008 Statehood Quarters for 

ONLY $19.95 – regularly $79.00, plus FREE Shipping
(limit 3 sets). Also send my FREE Westward Journey
Nickel Set (one set per customer, please).

Name_________________________________________

Address________________________________________

City_____________________State_____ Zip __________

E-Mail_________________________________________

�YES!�

Please print your complete name and address clearly

Special Offer for New Customers Only

Please send coupon to:

� Check payable to Littleton Coin Co.  
Charge my: � VISA � MasterCard   
� American Express � Discover Network     

Dept. 9FS400
1309 Mt. Eustis Road
Littleton NH 03561-3737

ORDERS MUST BE RECEIVED WITHIN 30 DAYS

America’s Favorite Coin Source • TRUSTED SINCE 1945

©
20

09
 L

CC
, L

LC

FREEGift!
when you order by deadline

45-Day Money Back Guarantee of Satisfaction

How Many Sets (limit 3):   _________

Total Cost @ $19.95 per set: $________

Add a Custom Statehood 
Display Folder and SAVE over 

10% at $3.50 each (limit 3): $________

Shipping & Handling: $________

Total Amount: $________

FREE!Complete Set from first State Quarter in 1999 to latest 2008 issues!

Get all 50 State Quarters
minted since 1999 in Uncirculated condition!

SPECIAL
SAVINGS!

SAVE 74%



fter nine long years, in 1783
American patriots defeated 

the British soldiers of King
George III and won our
independence from
England. Soon fireworks
lit the night sky above
town squares and “Yankee
Doodle” was sung in the

streets. Freedom reigned 
for a new nation—the 

United States of America. 

Most likely, the victorious Americans
bought their flags, fireworks and libations with the most desired 
currency of the day, Spanish colonial silver dollars of considerable
heft and quality. Now, thanks to a recent discovery, you can own 
that very coin—the Silver Dollar of the American Revolution!

CONGRESS CHOSE THIS SILVER DOLLAR
AS OUR FIRST LEGAL TENDER
George Washington, Thomas Jefferson and Ben Franklin recognized
that the Spanish Silver Dollar was the most desired coin in colonial
America. Jefferson recommended the Continental Congress adopt it 
as our nation’s first monetary standard of value. The Congress agreed,
and the rest is history…tangible history that you can now own at an
amazingly affordable price.

AMERICA’S HISTORY IN THE PALM
OF YOUR HAND
Imagine the kind of historic significance this coin represents. A typical
craftsman during the Revolutionary War-era earned about ten of these
Silver Dollars in a month, using them in the shops, markets and 
taverns. Imagine the huge spending power of these coins compared 
to today’s paper money! 

LOST TREASURE OF MASSIVE
SILVER DOLLARS
Each of these heavy silver dollars weighs over 416 grains of .903 fine
silver. With the price of silver recently soaring past $20 per ounce, 
the silver value alone is an important consideration. Each of these
Silver Dollars was recovered from a colonial-era galleon lost off the
American coast, which adds luster to its value as a collector’s item.  

TRUE HISTORY AT AN AFFORDABLE PRICE
Authentic items from the time of the Revolutionary War are rarely
found or can be seen only in museums.  Over the last 225 years most
of these silver dollars have been lost or melted down for their precious
silver. So what would you expect to pay for an authentic silver dollar
from that time? These coins currently sell elsewhere for as high as
$295. But because of this historic discovery, for a limited time you 
can own the coin of our Founding Fathers, the Silver Dollar of the
American Revolution for just $49! 

DON’T MISS OUT—CALL TO RESERVE
YOURS NOW
You will receive your coin mounted in a handsome full color panel
and housed in a protective acrylic case. The panel describes the 
fascinating story of this classic American Silver Dollar, together 
with a  Certificate of Authenticity.  

Give the Silver Dollar of the American Revolution to family and
friends and save!  
Single coins are only $49 plus s/h
Pack of five is only $220 plus s/h SAVE $25!
Pack of ten is only $425 plus s/h SAVE $65!

CALL 24 HOURS A DAY: 1-888-201-7138.  Our helpful staff is
ready to help you.

RISK FREE MONEY-BACK GUARANTEE
Own your Silver Dollar of the American Revolution for a full month
Risk Free. You must be 100% satisfied, or return it via insured 
mail within 30 days of receipt for a prompt refund less shipping 
and handling.

TOLL-FREE 24 HOURS A DAY

1-888-201-7138
Offer Code FRL163

Please mention this code when you call.

We can also accept your check by phone. To order by mail call for details.

14101 Southcross Drive W., Dept. FRL163 
Burnsville, Minnesota 55337

www.GovMint.com
Note: GovMint.com is a private distributor of government and private coin and medallic
issues and is not affiliated with the United States Government. Prices subject to change 
without notice. Past performance is not an indicator of future performance.

Accredited Member Since 1985

FOUND! 
Silver Dollars of the

American Revolution
A

Larger than
actual size
of 39 mm

Own the Coin of America’ s Freedom

©GovMint.com, 2009
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SILLY POSES

Remember those know-it-all phrases that Mom used

to throw at you when you were a young pup? You

know the ones: “Don’t make that face, or it will freeze

that way,” which was a favorite along with “Be careful

or you’ll put your eye out” and “If you can’t say some-

thing nice, don’t say anything at all.” Well, readers,

judging by the array of silly pictures we received, it

appears that none of you listened very well to that

first one. We had a really fun time deciding on our

wacky finalists.  —ASHLEY CLARY

Upcoming in Focus on Texas

ISSUE SUBJECT DEADLINE

Apr Bridges Feb 10

May At the (Texas) Beach Mar 10

June Stained Glass Windows Apr 10

July Vacation Photos May 10

Aug Sisters June 10

Sep Texas Skyscapes July 10

BRIDGES is the topic for our APRIL 2009 issue. Send
your photo—along with your name, address, daytime
phone, co-op affiliation and a brief description—to
Bridges, Focus on Texas, 1122 Colorado, 24th Floor,
Austin, TX 78701, before February 10. A stamped, self-
addressed envelope must be included if you want your
entry returned (approximately six weeks). Please do
not submit irreplaceable photographs—send a copy or
duplicate. We regret that Texas Co-op Power cannot be
responsible for photos that are lost in the mail or not
received by the deadline. Please note that we cannot
provide individual critiques of submitted photos. If you
use a digital camera, e-mail your highest-resolution
images to focus@texas-ec.org, or submit them on our
website at www.texascooppower.com.

1 “Happy, Dopey and Grumpy seems to fit the picture,” Bowie-Cass

Electric Cooperative member Hazel Anderson said of this snapshot 

of three of her grandchildren. Mikenna Gerrald and Suede and

Sydney Barron had been playing in the fall leaves at Grandma’s 

house in New Boston.

7Megan Connally’s headshot

session certainly turned into a

hair-raising experience outside

her home in Pleasant Grove.

Parents Mike and Melanie

Connally are members of

Hamilton County Electric

Cooperative and their neighbor,

Rita Berry, snapped the picture.

1What a catch! Tinsley Huff and Shirley White, 31-year members 

of Navarro County Electric Cooperative, sent in this photo of their then

8-month-old granddaughter Haylee Rebel Huff sitting in Papa’s boat

in the barn.  

5 After a full day of touring and saluting local heroes at the Barksdale

Air Force Base, a group of Cub Scouts from Pack 30 out of Redwater/

Maud strike a pose in front of an old Boeing B-47. The Scouts are

members of Bowie-Cass Electric Cooperative. 

3 Boys will be boys, even when

all grown up. Tim, Daniel and

Jeremy Davis could hardly wait

for this silly pose at their younger

sister Kristen’s wedding. Their

mother and Pedernales Electric

Cooperative member Karen

Davis submitted this happy

photo. 
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F E B R U A R Y  
03 PORT ARTHUR

50th Anniversary of the
Day the Music Died, 
(409) 984-6444

06 LONGVIEW [6–8]

Home Product Show,
(903) 758-6416

07 MIDLAND
Read-a-Rama, 
(432) 683-4403

AROUNDTEXASAROUNDTEXAS

07 ROCKPORT
Bountiful Bowl Pottery
Fair, (361) 729-5352

13 BRYAN Dennis Ivey’s
Texas Opry, 
(979) 268-7727

KERRVILLE [13–15]

Chocolate Fantasy
Weekend, (830) 895-2911,
www.kacckerrville.com

14 MILLICAN
Valentine’s Day Spaghetti
Supper, (979) 680-1099

WASHINGTON [14–15]

Victorian Etiquette, 
(936) 878-2213,
www.birthplaceoftexas.com

19 PORT ARTHUR [19–22]

Mardi Gras Weekend,
(409) 721-8717

14 ANDERSON
Stagecoach Days, 
(936) 878-2214
www.birthplaceoftexas.com

BOERNE
Chocolate Walk, 
(830) 249-7277, 
www.visitboerne.org

LONGVIEW [14–15] 

Gun Show, 
(985) 624-8577

13
KERRVILLE

Chocolate Fantasy
Weekend

19
PORT ARTHUR
Mardi Gras Weekend

7
ROCKPORT
Bountiful Bowl

Pottery Fair

Discover
Denton, TX  76201

888/381-1818  www.discoverdenton.com

Time is a great 
teacher, as is
the past. 

Courthouse-on-the-
Square Museum

110 W. Hickory
940.349.2850

www.dentoncounty.com
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21 GRUENE [21–22] 

Old Gruene Market Days,
(830) 832-1721,
www.gruenemarketdays
.com

23 ODESSA
Shrimpfest 2009, 
(432) 550-9696

24 KERRVILLE
Mardi Gras on Main, 
(830) 792-8395 

27 GLEN ROSE [27–3/1]

Jurassic Classic Barrel
Race, (254) 897-4509,
www.glenroseexpo.org

28 WASHINGTON [28–3/1]

Texas Independence Day
Celebration, 
(936) 878-2214,
www.birthplaceoftexas.com

M A R C H
01 AUSTIN

Zilker Park Kite Festival,
(512) 448-5483, 
www.zilkerkitefestival.com

07 ROUND ROCK
Daffodil Festival, 
(512) 762-5594,
www.rrdaffodilcapitaltx.us

10 NEDERLAND [10–15]

Heritage Festival, 
(409) 724-2269

27
GLEN ROSE

Jurassic Classic Barrel Race

AROUNDTEXASAROUNDTEXAS
Everything’s bigger in Texas,
including this list of events. 
To see them all, please go to 
www.texascooppower.com.

Event information can be
mailed to Around Texas, 1122
Colorado, 24th Floor, Austin,
TX 78701, faxed to (512) 763-
3407, e-mailed to aroundtx@
texas-ec.org, or submitted on
our website at www.texas
cooppower.com. Please submit
events for April by February 10. 

7
ROUND ROCK
Daffodil Festival

A Sweetheart
of a Deal!

For buying information, call 

1-866-390-4832

Marathon Water Heaters

Receive a FREE box of Valentine candy 
with any Marathon water heater 
purchased in the month of February!

A Marathon water heater pays for itself in just a few years. 
• Incredible energy efficiency saves you money.
• Lifetime warranty against leaks keeps you worry free.
• Reliable electric performance protects you and the environment.
Find out how you can start saving money now by buying the best. 
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sculptures at the MUSEUM OF THE

SOUTHWEST, whose collections empha-
size works from New Mexico and Texas
artists. In 2009, the museum plans to
focus 90 percent of its exhibit schedule
on its permanent fine arts collection,
including John Audubon’s hand-col-
ored lithographs of North American
animals scheduled to be shown in June
and July.

Before leaving town,
visit the GEORGE W. BUSH

CHILDHOOD HOME at 1412 W.
Ohio. 
Convention and Visitors Bureau,

1-800-624-6435, www.visitmid

landtexas.com

BIG SPRING
The No. 1 tourist attraction
here? You got it: the big
spring in COMANCHE TRAIL

PARK. Although no longer
an active spring, the rock-
rimmed formation that
once drew Comanche and
Shawnee remains beautiful
with water pumped in from
Comanche Trail Lake.

Another tourist favorite
is the view from atop SCENIC MOUNTAIN in
BIG SPRING STATE PARK in the western city
limits. Up here, almost 3,000 feet high,
you can see all of Big Spring, including
the 15-story SETTLES HOTEL—a 1930
structure being restored—that stands
like a domino on the horizon. And if you
want a close-up view of those impres-
sively tall wind turbines cropping up all
over the area, drive south of town on
U.S. 87 where some stand near the road.

Big Spring boasts its own collection
of military aircraft at the HANGAR 25 

AIR MUSEUM beside the Big Spring
McMahon-Wrinkle Airport and Indus -
trial Park (watch for the prairie dog
town when you’re driving in). The
museum is housed in a restored World
War II hangar that was built in 1942
for the Big Spring Army Air Force
Bombardier School.
Convention and Visitors Bureau, 1-866-430-

7100, www.bigspring-cvb.com

Camille Wheeler is staff writer for Texas
Co-op Power.

Welcome to West Texas, where jackrab-
bits run, prairie dogs dig, pump jacks
toil and the blades of wind turbines
spin like giant pinwheels, seeming to
touch low-hanging clouds.

It’s rugged country that surrounds
oil- and wind-rich Odessa, Midland
and Big Spring, and sightseeing oppor-
tunities abound. But if it’s indoor activ-
ities you’re seeking, you won’t be
disappointed. From Shakes-
peare to fine art to a presi-
dential museum and homes,
there’s something to suit
every cultural taste in all
three cities.

The route is simple
enough: Follow Interstate
20 about 20 miles north-
east from Odessa to Mid-
land and then another 40
miles to Big Spring.

ODESSA
Jack Ben Rabbit wasn’t on
my tourist schedule, but I
just had to see this 8-foot-
tall fiberglass statue at
Eighth and Lee streets that
Odessa—whose city mascot
is the jackrabbit—bills as the world’s
largest jackrabbit. Then I traveled west
to the TEXON SANTA FE RAILROAD DEPOT

MUSEUM that features the original
depot from the 1920s oil-boom town of
Texon, southeast of Odessa. Tours of
the museum—where you can ride a
handcar on the railroad tracks in front
of the depot—are by appointment only.

Next, I gawked at Odessa’s METEOR

CRATER, 10 miles west of downtown off
I-20 (take exit 108 south). A walking
trail runs through the 550-foot-wide
crater that was formed approximately
50,000 years ago.

To get your Shakespeare fix, visit the
GLOBE OF THE GREAT SOUTHWEST, a re-cre-
ation of London’s Globe Theatre on the
Odessa College campus. The theater has
scheduled its 2009 Southwest Shake-
speare Festival for September 3-20.

No trip to Odessa would be com-
plete without visiting the PRESIDENTIAL

MUSEUM AND LEADERSHIP LIBRARY and
the FIRST TEXAS HOME OF FORMER

PRESIDENT GEORGE H.W. BUSH, both

ODESSA
to BIG SPRING

Pump jacks and presidents: 

West Texas shows off its heritage.

BY CAMILLE WHEELER

H I T  T H E  R O A D

located on the University of Texas of
the Permian Basin campus. The
museum and library include sections
on all 43 former presidents.
Convention and Visitors Bureau, 1-800-780-

4678, www.odessacvb.com

MIDLAND
My tour here took flight with a visit to
the CAF AIRPOWER MUSEUM that sits next
to Midland International Airport.
Located at Commemorative Air Force
headquarters, the museum tells the
story of World War II military aviation
through vintage aircraft and more than
850,000 archives and artifacts, includ-
ing 34 pieces of airplane nose art.

Next I journeyed back 230 million
years at the PETROLEUM MUSEUM, which
lays claim to the world’s largest collec-
tion of antique oil-drilling equipment
and modern machinery. My favorite
exhibit walked me through dioramas of
the ancient Permian Basin sea and its
oil-rich reefs.

I also lingered over paintings and



Nothing can prepare you for being diagnosed with 

a brain tumor. At the Scott & White Neuroscience

Institute, Center for Minimally Invasive Brain and
Spine Surgery, we restore hope through compassion,

and return health though innovation.

Our team of specialists can more safely reach areas

deep in the brain to visualize tumors and successfully

remove them. Advanced endoscopic technology gives

our surgical team a new way to remove pituitary tumors,

which impair vision and cause hormone imbalances.

Tumors can now be removed through the nose with

an endoscope. 

We are also performing other innovative procedures,

like MRI and computer guided neurosurgery to remove

brain and spinal tumors, deep brain stimulation for

movement disorders and cutting-edge epilepsy surgery

for patients who are not helped by medication. We also

specialize in the treatment of pain and spinal disorders

through advanced neurosurgical techniques.

We’ve invested in the expertise, training and technology

to bring a new level of excellence to Central Texas. It’s

our commitment to providing the quality of healthcare

you deserve.

Taking brain surgery 
to a new level

888-90-NEURO (906-3876)  |  neuroscience.sw.org

Actual pituitary tumor removal performed at Scott & White




